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Next Wave Communities
Initiative Provides Towns, Cities,
and Villages in Saratoga County,
Economic Development

Plans + Strategies

Economic Development Plan for the Village of Ballston Spa

s a longtime resident of the
Village, | was motivated to
run for Mayor because | saw

Opportunity everywhere to continue
to ensure my hometown remained the
warm, welcoming place it is to live,
work and raise a family.

What we needed, however, was a plan
forthe future, to help bring new vitality to
the Village, to attract new residents and
businesses to seize the opportunities |,
and others, see here in the years ahead.

When approached to participate in
the Next Wave Saratoga County Pros-
perity Partnership program, | realized
this was a unique opportunity for us
all to learn, and use the information
in this report to put plans into ac-
tion...to create activity to go with our
opportunity.

This report is the result of the efforts
of many people in the Village and at
the Saratoga Partnership. | want to
thank them all for their contributions,
input, insights, and commitment to our
Village.

The Opportunity is here. The
Activity has begun. Ballston Spa is Open
for business, for neighborhoods, for
Seniors, for families, and young
people looking for that magical place
to call home. We are The Village of Ball-
ston Spa, and we welcome you to visit,
work, start your dream and prosper!

-Larry Woolbright, Mayor
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Mayor Larry Woolbright reviews the Central Business District map. The Central
Business District is the focus of the Ballston Spa Next Wave Communities economic
development plan. Photo credit: Times Union
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T he Saratoga County Prosperity Partnership was created

/

in 2014 following a study conducted by the Saratoga

County Board of Supervisors. The Economic
Development Strategic Plan for Saratoga County,
often referred to as the TIP Report was commissioned
by the County Board of Supervisors to determine what
successful economic development looks like and what type of
organization could be formed to execute a plan. Using the
TIP Report as a foundation, the Saratoga Partnership Board
of Directors and Staff developed a four-point strategy.
Combing data from the TIP Report, the experience and
knowledge of the Saratoga County community, and economic
development best practices, The Saratoga Strategy was born.

The Saratoga Strategy was reviewed and approved by the
Saratoga Partnership Board of Directors and was the blue-
print for executing economic development over the next two
years in Saratoga County. Since then, the Saratoga Partner-
ship has continued to adhere to the Saratoga Strategy and
carry out the mission of the organization.

The Mission of the Saratoga County Prosperity Partnership is
to secure sustainable jobs and capital investment by attract-
ing new business to the County and retain existing business-
es by assisting them to grow.
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Village of Ballston Spa
Economic Development Plan
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By Raply.and his

9 STEP PROGESS

The Saratoga Partnership team kicked off the

plan with an Economic Development 101

presentation to the Village Board and community

which provided a baseline of knowledge about

what “economic development” is. The Board

suggested a conceptual framework, based-on
previous Next Wave Communities frameworks, to ensure
community involvement throughout the entire process.
Additionally, the Mayor formed a Next Wave Communities
Steering Committee which consisted of a group of people
who had long-standing ties with the Village.

The Saratoga Partnership worked with the

Village and Steering Committee to develop

a survey to gauge the community's vision,

identify obstacles to success, rate the

infrastructure  and ~ community  services

available, and prioritize what types of businesses

people would like to see in Ballston Spa. The survey was

distributed via social media, the Village's website, the

Saratoga Partnership’s website and bi-weekly newsletter, and
papercopies.

This phase centered around Focus Groups

which gave the Saratoga Partnership an

opportunity to hear from a diverse group

of residents, businesspeople, landowners,

and other stakeholders about what they see

as the future of economic development in
Ballston Spa. The Mayor createdsixfocus groups consisting of
Major Landowners and Developers, Small Business Owners,
Service Organizations, the Ballston Spa Business &
Professional Association, and Youth Advocates. The
Focus Groups were conducted by the Mayor and Saratoga
Partnership over a series of evenings and presented several
central themes.

This phase centered around a public forum

convened to inform the community what

steps had already been taken for the Next

Wave Communities economic development

plan and to encourage additional ideas
from the public. The Saratoga Partnership presented a
summary of what was discussed in the different Focus Groups.
Afterword, the community members were asked to
analyze the strengths, weaknesses, opportunities and threats
(SWOT) in the Village. This workshop discussed economic
development scenarios for Ballston Spa and mapped out
what initiatives the public deemed as a priority.

We then developed a written economic

development plan which included the goals

and objectives of the plan, a vision for the

community, information gathered at the

Focus Groups, survey results, the Steering

Committee’s  report,  opportunities  for
collaboration, responsibilities for implementation, next
steps, and a link to resources. We presented a draft plan to
a public Village Board meeting for feedback and comments.
We later revised the plan and presented the final results to
the members of the Focus Groups and at a public forum.
Implementation of the economic development plan will be
conducted by the Saratoga Partnership in collaboration with
the Village for years to come.

TN
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BALLSTON SPA

T he Village of Ballston Spa is the County
Seat, located in the center of Saratoga
County and lies on the border of two
towns, partly in the Town of Ballston and part-
ly in the Town of Milton. The village was first
settled in 1771 when “America’s First Mineral
Water Spring”, The Iron Railing Spring was
discovered. When that natural feature failed,
for reasons unknown, the Old Iron Spring was
drilled in 1874. Located within 50 feet of The
Iron Railing Spring, The Old Iron Spring on
the corner of Front and Charlton Streets con-
tinues to flow to this day. Another historical
attraction that made the Village a tourist des-
tination was the San Souci Hotel. In 1803, the
hotel was built becoming the largest resort
accommodation in America, at the time. The
building and grounds of the hotel occupied
the entire block, bounded by Front Street,
Milton Avenue, Washington Street, and
Spring Street. Four years later, in 1807, the
Village of Ballston Spa became incorporated
as a village by an act of the New York State
Legislature.

By 1825, the Village was in its glory as the,
“first watering place and most famous resort
in America”. Liking the area, wealthy visitors
stayed on to make their home in the Village.
They in turn moved their industrial facilities
to Ballston Spa. By the mid-nineteenth cen-
tury, waterpower gradually replaced mineral
water as Ballston Spa’s source of wealth and
prosperity. However, just as the growth of
manufacturing sustained Ballston Spa after
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its decline as

a resort com-

munity, SO

too has the
commuting

worker of to-

day buoyed the

village from its
decline as a major
industrial  center.
Come what may, it

is more than evident
that history has shown
that Ballston Spa can
adapt to change and sur-
vive in the future as it has
in the past.

Today, Ballston Spa is posi-

tioned to develop its Central
Business District to serve not only

the residents of the village, but the
surrounding communities. With many
flourishing retail businesses already locat-
ed here and patronized by over 1,000 peo-
ple who are employed by Saratoga County
government, the retail sector is vibrant. Add-
ing fuel to this “Village on the Rise” is over
14,508 vehicles that travel through the Cen-
tral Business District each day. The quality of
life enjoyed by the residents of Ballston Spa,
coupled with a business-friendly local gov-
ernment, makes this community an ideal lo-
cation to not only visit and do business, but
to live in and raise a family.

Excerpts taken from “Through The Years: a pictorial history of the Village of Ballston Spa, New York”.

Outdoor dining at a restaurant on Front Street, Ballston Spa.
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Economic Development Strategy Summary

The economic development strategy summary offers a high-lev-
el overview of the goals, objectives, and strategies that the Vil-
lage of Ballston Spa may undertake to strengthen the community’s
economicandfiscalvitality. Throughout the strategysummarytheterm
“Partners” is used to describe a collaboration of community
organizations that can help with different aspects of the eco-
nomic development plan. They include the Ballston Spa Business
Professional Association (BSBPA), Saratoga County Chamber of Com-
merce, Capital Region Chamber of Commerce, and SCORE.

GOAL

Achieve an environment that provides a
positive shopping experience in the Central Business
District and that competes effectively with regional peers.

Support expansion of usable building square footage and
parking locations in the Central Business District that enhances
the Village's character.

Review transportation and parking strategies that better
optimizes existing and future parking and transportation

system.

Facilitate the attraction and retention of “experience-based

businesses” that are complementary to the Central Business District.

NEXT WAVE COMMUNITIES

Encourage property owners to invest in common area
improvements such as sidewalks, benches, and trees that
supplement Village character.

Develop and implement strategies to create a Business
Improvement District (BID) and Fund that encompasses specific
areas of the Central Business District. The BID Assessment Fund
may be used:
1. To provide district improvements on or within the BID
which will restore or promote business activity.
2. To provide services for the enjoyment and protection of
the public and the promotion and enhancement of the BID
3. To construct improvements on the properties of businesses.
located within the BID for the specific purpose of increasing
access from public areas to the businesses for persons with
disabilities.
Work with Partners to advance business operations and best
practices, including coordinated hours of operation, return
policies, and internet presence, so as to address high customer
service expectations.

Work with Partners to build a collaborative merchandising
approach to benefit the Central Business District.

Support Ballston Spa Business Professional Association’s (BSBPA)
programs to promote the Village.

Encourage all types of investments that create continuous retail
store frontages and pedestrian engagement along each block of
the Central Business District.

GOAL

Bolster Village atmosphere for businesses,

residents, and visitors.

Update the Village Master Plan which was last done in 1994 and
other planning regulations.

Pursue Brownfield Opportunity Area (BOA) Initiative.

Integrate amenities and events that encourage lingering and
gathering to increase visit lengths in Central Business District.

Goals continued on next page
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Goals continued from previous page

Improve walkability and connectivity throughout the Central Business
District and beyond.

Attract/retain youth + young families.
Continue to promote public spaces for music, festivals, and other
gatherings, as the Village is already doing.

Explore options for affordable/workforce housing.
Develop market rate housing for adults to "age in place".

Acknowledge importance of quality of place and
augment social offerings and esthetics in the community.

Develop and implement new fagade improvement program to improve
community aesthetics and make streetscape enhancements.

Continue to integrate community character and quality of life into the
core Village values and all future strategic documents.

Identify status of Village infrastructure and develop a plan for
improvement.

Work with Partners to build and program civic, cultural, and
technological amenities throughout the community.

Secure outside funding for economic development.
Seek grant and other types of funding for applicable economic

development activities using measurement to demonstrate needs
and potential outcomes.

GOAL

Develop a solid branding/marketing effort.
Develop an overall community branding strategy to showcase
professional services such as retail, restaurants, personal services, and

village "small-town" living.

Celebrate new business openings in Village communications efforts.

NEXT WAVE COMMUNITIES

Organize economic development around a
proactive and connected system.

Build strong relationships with local and regional commercial real
estate brokers and developers.

Expand local business retention and expansion (BRE) efforts into a
formal proactive program.

Target vacant and under-utilized properties for
economic development opportunities.

Evaluate Village zoning, land use ordinances, and other local laws
and consider flexibility that would better facilitate and support
experience-based businesses and development of specific land uses
that attract consumers and foster desired economic development.

Identify conceptual development scenarios that promote

nonresidential development opportunities for underutilized
properties and appropriate Special Concern Areas.

Raise awareness of Ballston Spa among

businesses, employees, and visitor target audiences.

Collaborate with local and regional partners to develop and
implement a new coordinated overall community branding and
marketing strategy that covers general messaging, including a
website that promotes the Village.

Work with stakeholders to better define and promote Ballston Spa’s
competitive position in Saratoga County and the Capital Region.

Develop a formal social media plan and related policies for
economic development activities.

Update Village's overall technical abilities to communicate
electronically with residents.

Emphasize performance measurement across all
economic development activities.

Develop and implement an in-house economic development
performance measurement program to track outcomes and manage
resources for all economic development activities.

Develop and administer community surveys that seek input on

aspects of Village services, economic development, and quality of
life.

Goals continued on next page
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Goals continued from previous page

GOAL

BALLSTON Spa

AVON Products/Te Best, LLC
PSSR WY LEERRE SIE Ao

BALLSTON SPAANTIAGECENTER - NATIONAL BOTTLE MUSEUM
BROOKSIDEMUSEUM  0’Brien Pharmacy

Actively track retail and consumer trends and
build market and business knowledge among merchants.

Regularly gather information on national and regional retail and a ' RN P
consumer trends and use experts to understand local impacts on Village - R  \ Broskada Mesedm
business environment. ) {1 S &

TRONT 5T, & FAIRGROUND AVE

BALLSTON SPA NATIONAL BANK ROSCH & CONNERS, ATTORNEYS

AEOHTEY RO AWTAUR

Work with Partners to establish communication and education programs
on current trends affecting businesses, property owners, and property
managers.

Canly Fingncial Management Wl:q:g_;g::g_mm
COFFSE PLANET  TH VAEHS: mam
Corina ooy iy 4152 it Ve Ot Wlskin' Shopps
#LiveBSpamw @  VILLAGE OFFICES
|r‘|spir&ti01'l;ﬂ_|- Touch M.assage Village ll?li.ff;?i?a'm‘”“l
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, 1N THE PARK
own Wine & Spirits | @SR ITR T

Enhance workplace amenities that incorporate
small businesses and proprietors into the community.

Engage with Partners to conduct a comprehensive feasibility study on
coworking spaces and collaborate with others to implement
recommendations.

jmo—~emoor

Work with Partners to establish an effective network of basic workforce
services and facilities that support small business.

www.ballston.org

Identify and support a physical resource hub with tools and programs
designed specifically for small businesses.

Partner to provide resources targeting small
businesses and sole proprietorships.

Work with local economic development partners to enhance resources
and host regional programs in the community that actively promote
available services.

Conduct a needs assessment survey of small businesses, proprietorships,
and establishments.

Collaborate with Partners to establish peer groups and roundtables
regarding targeted businesses.

Explore options to participate in regional business-to-business (B2B)
platforms for collaboration and sourcing, such as online directories that
connect local buyers with local suppliers.
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TOP STRENGTHS

Village of Ballston Spa R ESU LTS LOCATION

o . . Community
The Saratoga Partnership distributed a community

wide survey on November 19, 2019 with the
collection period ending on March 1, 2020.

2

3

4

5. Downtown
6. History

/. Restaurants
8
9
1

Work at home |

. Charm
. Walkability
0. County Seat

Entire life 54%

18%

Less than 15 minutes | —
pre—

15t030minutes |I——
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611090 minutes [l

over 90 minutes [l
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TOP CHALLENGES
e PARKING

60 to 69 o PR
14% - Jenon f— 2. Infrastructure
e = Nermarar 3. Business diversity
e st 1) el 4. Old/vacant buildings
5. Taxes
COMMUN' Y 6. Traffic
OUTREACH RESPONSES: 7. High housing costs
Social Media 240
Ballston Spa Website 160 8. Amount of Space
8@8 Newsletter 7 d
Paper Copies 11 9. Roads
SCPP Website 3 10. Sidewalks

Survey continued on next page
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WHAT KINDS OF BUSINESSES
WOULD YOU LIKE TO SEE?

DIVERSITY or
RESTAURANTS

2. Small businesses

. Brewe ry Park/Recreation/Trail offerings _

. Movie theater

- clothing store ' = B
Bike and Pedestrian Infrastructure

3
4
5
6. Entertainment venue
7
8
9
1

10. How would you rate the following community services?

. Bookstore

. Coworking space/Makerspace

0% 10% 20% 30% 40% 50% 60% 70% B80% 90% 100%

. Arts complex

®m Meets Our Needs Improvements Are Necessary m Serious Problems Exist = Not Applicable/No Opinion

0. Office space/mixed-use

ECONOMIC/COMMUNITY
DEVELOPMENT Ranked by Priority

IMPROVING PUBLIC INFRASTRUCTURE
(water, sewer, roads, etc.)

2. Redevelop vacant or underutilized 9. How would you rate the following infrastructure?
buildings and properties

. L. Drinking Water
3. Attracting / retaining youth + young

families

Sanitary Sewer

4. Additional parking for downtown

businesses
. . . Storm Drainage
5. Improving telecommunications

(broadband, cell phone, etc.)

Roads

6. More affordable/workforce housing

0% 10% 20% 30% 40% 50% 60% T0% 80% 90% 100%
= Meets Our Needs Improvements Are Necessary ®m Serious Problems Exist = Not Applicable/No Opinion

/. Promoting tourism
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What do you like best about Ballston Spa?

The purpose of the focus group was to hear from a Top three attributes and positive aspects of the Village
diverse group of residents, businesspeople, landowners

and other stakeholders about what they see as the future _ _ _

Quaintness Nucleus of young families Architecture

Charm School system Local businesses
Character Programming for kids Restaurants
Friendliness Sports + Recreation Location for commerce

of economic development in Ballston Spa.

In 2019, the Saratoga Partnership + Mayor Larry

. . . Parks + PI d ili
Woolbright conducted six focus group sessions: Smalftown iee et Cartar el el

Sense of community Recreation Center Pedestrian friendly

Loyalty + service Pool Quality of built environment

nd H
October 22", Major Landowners and Developers Active BPA

October 23, Small Business Owners

October 24%, Residents Group

Focus Group Questions continued on next page

October 29", Service Organizations Group
October 30™, Ballston Spa Business + Professional Association

November 6%, Youth Advocates Group

VISION FOR THE CENTRAL BUSINESS DISTRICT

* Expand tax base

e Need critical mass in commercial district

* Make money for property and business owners

* Build business district that can serve 50K+ people

Village of Ballston Spa 5K
Milton residents 20K
Ballston residents 18K

Malta residents 20K
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Focus Group Questions continued

What are the top three challenges facing What should t.he top economic development
Ballston Spa today from the perspective of goals of the Village be?

economic development? INFRASTRUCTURE DEVELOPMENT

Sidewalks Develop 125 Bath Street, former bowling alley

_ _ Pedestrian crossings Public space downtown

: Arts and cultural venues
. Sidewalks : Upgrade Water + Sewer :
Government capacity Identify parking Performance and music venues

« Pedestrian crossings e Qutdated zoning + code Flood plain status Loft-style apartments
Upgrade Water + Sewer * Flood plain status Upgrade pool, bathrooms, & park Hotel with limited meeting space

Parking (perceived or real) e Local Positive Publicity facilities like skatepark and basketball ;/r?;uubeafgr E))Lrjsli/rl]aelj; Space for the

N 'BEAUTIFICATION devel f small busi

evelopment of small businesses.
Upgrade pool, bathrooms, and park _ . M P J :
facﬁities like skate park and basketball Update zoning O [EPURIS e CUEREIUE VEREs
court e Points of entry Enforce codes A greater diversity of restaurants

 Derelict properties Architectural standards (i.e. Asian, Indlan., etc)
Business Improvement District (BID) Urgent Care facility
Build more housing stock

Marketing, promotion, and public relations

e Code enforcement

If you could name one type of business or
industry the village needs more of, needs

to retain, or needs to attract, what should it be?
Type of business and industry that you want?

Movie Theater

Wedding and Party Destination Venue

Clothing Store (more like a Department Store)

Office Service Store (Fedex, Copy Shop, or Co-Work)
Additional Restaurants, Bars, Breweries and Distilleries.
Art Stores and Shops — “Village of Artists”
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View of 125 Bath Street as seen from the Jim Tedisco Trail. The former leather tannery has been cleared for re-use following an
environmental cleanup by NYS Department of Environmental Conservation.

Focus Group Questions continued

123 Bath Street represents the single largest
redevelopment opportunity in the Village. What advice
would you give the owner/developer of the property in

regard to what or how you think it should be developed.

_Condos for young professionals and retirees. Loft style apartments, artists apartments
and related workspace, and apartments and housing for those seeking to downsize.

INCUBATION'AND BUSINESS DEVELOPMENT A place to incubate small businesses and help

growing business to succeed, co-work space, workshop space for woodworkers.
_ Shops facing Bath Street, including restaurants and bistros. Brewery or Distillery.

Artists lofts, art shops, development of public or private performance venues,
connection to the trail and the County Fairgrounds, connection to the creek.

Connection to Washington Street + Fairground creating a water focused area of shops +
other activities.

NEXT WAVE COMMUNITIES

Assume Ballston Spa was awarded a $10 million-
dollar Downtown Revitalization Initiative (DRI) Grant from
the State of New York. What are the top 3-5 priorities you

would spend the funds on?

Improve and Reconstruct Sidewalks

Sewer and Water Expansion and Improvements

Assist with Redevelopment of 125 Bath Street

Parking Garage/Improve Parking
Develop and or Create Community

Center/Performance Center

Improve Pedestrian Experience through Streets and

Walking System including Trails.

he formet—<. railroad

bridge at ‘the ' end. of
Washington _ Street was
converted into the ¢Jim
Tedisco Trail in 2005. “The
Kayaderosseras Creek,
which flows = under “%this
pridge, connects 'the 125
Bath Street property” with
the Old Iron” Spring park.
The village's  waterways
are currently ‘underutilized
and offer‘the potential for
development into scenic
walkways and offer 6ppor-
tunities for outdoer recre-
ation, dining, and retail.
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VILLAGE OF BALLSTON SPA
ECONOMIC DEVELOPMENT

STEERING COMMITTEE
SUMMARY &

RECOMMENDATIONS "

This summary was compiled from the Saratoga Partnership Survey
results, Focus Group input, and the suggestions from the Steering
Committee. It is broken into categories: Short term goals, Long term
goals (within five years), and Master Plan goals. Items are prioritized,
factoring in budgetary and legislative considerations moving forward.

SHORT TERM GOALS/
RECOMMENDATIONS

In reviewing the Survey results the Com-
mittee consensus indicates a need to ad-
dress the following in short term:

Vacant and underutilized properties
Foremost is the need to address the
former Rickett's property. The Building
Inspector needs to look into what can be
done with this contaminated property to
get the building demolished or fenced
in and secured. It is an eyesore to the
entrance to the Village, and has become
an embarrassment due to “tagging” and
overall deterioration.

It is understood this will need to be a
combined effort with DEC and others
due to the asbestos and other identified
pollutants, but the process needs to be-
gin as soon as possible. A Mayoral Com-
mittee should be appointed to assist the
Building Inspector in this task.

The Village Board needs to amend local
laws to create more aggressive meth-
odology to address these properties.
Current laws allow such properties to

continue to exist, as we have no mean-
ingful enforcement structure/fine system
that significantly impacts the owners.
The Mayor needs to appoint a task force
to look into needed Zoning and Code
changes to achieve this goal in the next
year.

Sidewalks

While the Village has a sidewalk reim-
bursement plan, few residents are aware
of it, and the actual costs of replacement
are basically unknown to the average
home or business owner. Interestingly,
sidewalks were last on the survey list of
challenges, yet when one reads the ac-
tual written survey comments, there was
significant mention of this issue.

This is a challenge we can address with
a plan of replacement on an annual ba-
sis, in conjunction with the residents and
business owners. What is needed is a
detailed study of which sidewalks, are
in need of replacement, by Address and
Owner.

Additionally, once the scope of work is
clarified (how many feet of sidewalks to-

tal), the Village needs to reach out to the
County and local independent contractors
to get quotes based upon the total job;
assuming a specific amount of work each
year. From there, the allocated funds in the
budget can be applied to determine resi-
dent contributions.

Priority would be given to Downtown ar-
eas, School walking routes and most uti-
lized sidewalks first, and/or those areas
where residents opt to ask for the work to
be done. Included in this scope should be
a study of where new

cross walks and stop

signs are needed. Ad-

ditional consideration

and laws as needed

are also necessary to

address those areas

where sidewalks either

end abruptly, or are

needed to be built.

Promoting Tourism

The Committee rec-

ommends that the Vil-

lage and the BSBPA

work more closely to define a strategy to
increase tourism. The Committee recom-
mends that the BSBPA take a leadership
role in coordinating a plan to attract visi-
tors and new business. This marketing plan
should incorporate our history, our parks
and trails, and community.

It should also develop a business start up
and growth/support plan, funded through
the creation of a “Special Assessment Dis-
trict” encompassing specific areas of the
Central Business District (CBD). This District
would be funded by the businesses in the
District, as well as with possible Village or
Grant assistance, with the monies going to-
wards improvements in the District. For ex-
ample, improved street lighting, signage,
etc. could be considered.

Parking
The Parking Advisory Committee formed by
the previous administration found there is
not so much a shortage of parking space,
but a lack of enforcement and the fact folks
might have to walk a block or two after
parking. That report should be referenced
as to all the suggestions offered by that
Committee.
Further, there is little if any signage indi-
cating “Public Parking”, which is easily
remedied. Creating a parking map hand-
out (BSBPA Map?) would
also assist in relieving
the perception of a lack
of parking space. En-
forcement of local park-
ing laws needs to be ad-
dressed, as little is done
right now in that area, as
mentioned.

LONG TERM GOALS

Infrastructure

The Village infrastruc-

ture, like most munici-

palities is in need of re-
pairs and upgrades. This is not financially
feasible on the scale needed without gov-
ernment assistance and bonding for the
Village.
That said, things can be done to start the
process; beginning with a DPW developed
report of where the biggest issues exist,
and estimated costs for replacement. The
Village Engineers can assist in cost esti-
mates, enabling us to get a handle on the
total costs we face for this work.
We already have a road replacement plan,
and have Village funds budgeted for same;
infrastructure (storm and sewer drains, wa-
ter lines and tower) need a plan as well.
Infrastructure is a long term challenge, that
can be managed once the scope is more
clearly defined.

Summary & Recomendations continued on the next page
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Summary & Recomendations continued from previous page

Technology Upgrades

The concept of Village-wide WiFi
was brought up by our Committee,
and should become a long term pri-
ority. Costs could be added to tax-
es, offset by the reduction in costs
to residents for paying the cable
company. Password protected for
all Village residents and business-
es, with opportunity for advertising,
notices, messages-the potential is
endless, and Ballston Spa could be
one of the first municipalities in the
area to adopt such

a system. Improve-

ment of cell sig- | Respectfully submitted by the
nals, especially at Steering Committee:
the north end of | Rory O’Connor, Chair

the Village should Jim Dalpe

be  investigated Donna Dardaris

to eliminate the | Richard Duffy
current "dead Paul Farnan

zones”. Richard Gorman

Donna Martin

Affordable/work-
force housing
This is an issue fac-

ing all successful municipalities. Ball-
ston Spa is a desirable place to live
and property values are rising yearly.
Add to that, we are finite in terms of
the land available to develop such
housing. Building is more costly
than ever, so the solution has to be
a combination of identifying parcels
for potential development and gov-
ernment/grant funds to reduce costs.

Connection to the Zim Smith trail
This was mentioned often in the writ-
ten comments of the survey, and has
merit for a longer term goal to obtain
the funding to link the Village to this
trail system.

MASTER PLAN GOALS

The 1994 Village Master Plan is in need
of updating, which will encompass look-
ing at current Code, Zoning and Plan-
ning regulations, land use, infrastructure
needs, and the future vision for the Vil-
lage in the next 20 years. This is a costly
undertaking, and will involve the entire
community, including businesses, orga-
nizations, and of course, residents.

The survey results mention such chal-
lenges in this report, all of which would
need to be studied for plan revisions.
Such things as traffic
control, space utili-
zation and business
development would
fall into this area as
well. The final re-
sults of the Saratoga
Partnership's efforts
on our behalf, with
this survey will give
us a good founda-
tion to begin our
own work towards
a Master Plan revi-
sion.

We are currently working to create a
Brownfield Opportunity Area for the Vil-
lage, which will, when we are nominat-
ed, create a plan that will be the basis for
both increased development, and busi-
ness attraction.

Consideration of creating Planned De-
velopment Districts and other Zoning re-
visions, in concert with this program and
the Saratoga Partnership's work within
the Village would also be a consideration
as the Master Plan is being revised.

As these various pieces begin to come
together, we will have a solid basis for a
review of the Master Plan, and a good
beginning on a much needed revision;
all leading to an even brighter future for
our Village of Friends and Opportunity.

"In the age of Amazon, small
downtowns like Ballston Spa
have still thrived because they
offer something neither the
mall or online retailer can—the
social connection of entering a
shop or a business and talking
to the owner, the person who
has a vested interest in giving
you great service because this is
their livelihood, this business is
their passion and vision. And in
many cases, they live where you
do, they are your neighbors, and
if you go there often enough,
they become your friends. Like
the endearing sign says, 'Village
of Friends'. Not just a slogan, it's
a way of life."

Ellen Mottola

Executive Administrator
Ballston Spa Business &
Professional Association
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MARKET REPORT

Population Summary

2000 Total Population 5,351
2010 Total Population 5,327
2019 Total Population 5,469
2019 Group Quarters 258
2024 Total Population 5,577
2019-2024 Annual Rate 0.39%
2019 Total Daytime Population 5,640
Workers 3,063
Residents 2,577
Household Summary
2000 Households 2,205
2000 Average Household Size 2.29
2010 Households 2,238
2010 Average Household Size 2.25
2019 Households 2,329
= 2019 Average Household Size 2.24
2024 Households 2,382
2024 Average Household Size 2.23
2019-2024 Annual Rate 0.45%
2010 Families 1,266
2010 Average Family Size 2.92
2019 Families 1,308
2019 Average Family Size 2.92
2024 Families 1,330
2024 Average Family Size 2.91
2019-2024 Annual Rate 0.33%
Housing Unit Summary
2000 Housing Units 2,337
Owner Occupied Housing Units 50.1%
Renter Occupied Housing Units 44.3%
Vacant Housing Units 5.6%
2010 Housing Units 2,390
Owner Occupied Housing Units 49.5%
Renter Occupied Housing Units 44.2%
Vacant Housing Units 6.4%
2019 Housing Units 2,488
Owner Occupied Housing Units 49.6%
Renter Occupied Housing Units 44.1%
Vacant Housing Units 6.4%
2024 Housing Units 2,553
Owner Occupied Housing Units 50.6%
Renter Occupied Housing Units 42.7%
Vacant Housing Units 6.7%
Median Household Income
2019 $61,378
2024 $73,924
Median Home Value
2019 $219,622
2024 $232,115
Per Capita Income
2019 $33,751
2024 $39,515
Median Age
2010 39.2
2019 41.1
2024 41.9

Data Note: Household population includes persons not residing in group quarters. Average Household Size is the household population divided by total households.
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption. Per Capita Income represents the income received by
all persons aged 15 years and over divided by the total population.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.




NEXT WAVE COMMUNITIES NEXT WAVE COMMUNITIES

ARKET REPORT MARKET REPORT

2019 Households by Income 2010 Population by Age
Household Income Base 2,329 Total 5,327
<$15,000 11.8% 0-4 6.8%
$15,000 - $24,999 11.2% 5-9 5.7%
$25,000 - $34,999 5.3% 10 - 14 4.9%
$35,000 - $49,999 13.2% 15 - 24 12.0%
$50,000 - $74,999 15.8% 25 -34 14.7%
eI S 34 4.1%
$1501000 - $199,999 7I8% 45 - 54 i
’ ’ ' - [
$200,000+ 4.4% Zg i 33 12:%‘;
Average Household Income $79,933 75 - 84 550,
2024 Households by Income ’
Household Income Base 2,382 &3 = S
<$15,000 9.6% 18 + ) 79.0%
$15,000 - $24,999 9.1% 2019 Population by Age
$25,000 - $34,999 4.7% Total 5471
$35,000 - $49,999 12.4% 0-4 5.6%
$50,000 - $74,999 14.7% 5-9 5.8%
$75,000 - $99,999 15.0% 10 - 14 5.9%
$100,000 - $149,999 18.4% 15-24 10.3%
$150,000 - $199,999 10.4% 25-34 13.9%
$200,000+ 5.8% 35-44 13.5%
Average Household Income $93,426 45 - 54 13.5%
2019 Owner Occupied Housing Units by Value 55 - 64 12.6%
Total 1,233 65 - 74 9.1%
<$50,000 0.0% 75 - 84 5.3%
$50,000 - $99,999 1.2% 85 + 4.6%
$100,000 - $149,999 12.0% 18 + 79.5%
$150,000 - $199,999 28.8‘;/0 2024 Population by Age
TR o1t Tota 5,577
$300,000 - $399,999 8.9% (5) g g::i
$400,000 - $499,999 3.7% '
$500,000 - $749,999 2.9% 0= % S
$750,000 - $999,999 0.0% 15 - 24 11.2%
$1,000,000 - $1,499,999 0.0% 25-34 12.6%
$1,500,000 - $1,999,999 0.0% 35 - 44 13.5%
$2,000,000 + 0.0% 45-54 12.4%
Average Home Value $239,031 55 - 64 13.0%
2024 Owner Occupied Housing Units by Value 65 -74 9.6%
Total 1,292 75 -84 6.4%
<$50,000 0.0% 85 + 4.5%
$50,000 - $99,999 0.6% 18 + 79.6%
$100,000 - $149,999 9.2% 2010 Population by Sex
$150,000 - $199,999 27.2% Males 2,584
$200,000 - $249,999 20.1% Fernales 2743
$250,000 - $299,999 22-0:/0 2019 Population by Sex
SR i s
D CETE 20 SR ZOI;e::f;ulation by Sex —
$750,000 - $999,999 0.0%
$1,000,000 - $1,499,999 0.0% Males 2,719
$1,500,000 - $1,999,999 0.0% SR 2,858
$2,000,000 + 0.0%
Average Home Value $258,901

Data Note: Income represents the preceding year, expressed in current dollars. Household income includes wage and salary earnings, interest dividends, net rents,
pensions, SSI and welfare payments, child support, and alimony.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography. Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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2010 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index
2019 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index
2024 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index

2010 Population by Relationship and Household Type

Total
In Households
In Family Households
Householder
Spouse
Child
Other relative
Nonrelative
In Nonfamily Households
In Group Quarters
Institutionalized Population
Noninstitutionalized Population

5,327
94.0%
1.2%
0.2%
0.9%
0.1%
0.8%
2.7%
3.2%
17.2

5,470
91.1%
1.7%
0.3%
1.9%
0.1%
1.1%
3.7%
4.7%
24.3

5,576
89.5%
1.9%
0.4%
2.3%
0.1%
1.3%
4.4%
5.8%
28.6

5,327
94.4%
71.7%
23.8%
17.0%
26.6%

2.0%

2.3%
22.8%

5.6%

5.3%

0.3%

Data Note: Persons of Hispanic Origin may be of any race. The Diversity Index measures the probability that two people from the same area will be from different race/

ethnic groups.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.

019 Population 25+ by Educational Attainment
Total
Less than 9th Grade
9th - 12th Grade, No Diploma
High School Graduate
GED/Alternative Credential
Some College, No Degree
Associate Degree
Bachelor's Degree
Graduate/Professional Degree
2019 Population 15+ by Marital Status
Total
Never Married
Married
Widowed
Divorced
2019 Civilian Population 16+ in Labor Force
Civilian Employed
Civilian Unemployed (Unemployment Rate)
2019 Employed Population 16+ by Industry
Total
Agriculture/Mining
Construction
Manufacturing
Wholesale Trade
Retail Trade
Transportation/Utilities
Information
Finance/Insurance/Real Estate
Services
Public Administration
2019 Employed Population 16+ by Occupation
Total
White Collar
Management/Business/Financial
Professional
Sales
Administrative Support
Services
Blue Collar
Farming/Forestry/Fishing
Construction/Extraction
Installation/Maintenance/Repair
Production
Transportation/Material Moving
2010 Population By Urban/ Rural Status
Total Population
Population Inside Urbanized Area
Population Inside Urbanized Cluster
Rural Population

NEXT WAVE COMMUNITIES

MARKET REPORT MARKET REPORT

3,961
1.9%
4.7%
20.4%
4.8%
22.1%
8.9%
22.6%
14.5%

4,522
29.4%
47.2%

9.6%
13.7%

97.1%
2.9%

2,836
0.5%
5.1%
8.0%
4.9%
5.9%
1.0%
1.1%
4.0%
62.5%
7.1%

2,837
64.3%
11.6%
30.1%
10.2%
12.4%
22.5%
13.2%

0.0%

3.0%

2.0%

4.7%

3.5%

5,327
100.0%
0.0%
0.0%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Top 3 Tapestry Segments

2010 Households by Type

Total 2,238 1. Old and Newcomers (8F)
Households with 1 Person 34.7% 2. Middleburg (4C)
Households with 2+ People 65.3% 3. Top Tier (1A)

Family Households 56.6% 2019 Consumer Spending
Husband-wife Families 40.4% Apparel & Services: Total $ $4,637,426
With Related Children 18.1% Average Spent $1,991.17
Other Family (No Spouse Present) 16.1% Spending Potential Index 93
Other Family with Male Householder 4.7% Education: Total $ $3,120,104
With Related Children 2.8% Average Spent $1,339.68
Other Family with Female Householder 11.4% Spending Potential Index 84
With Related Children 7.7% Entertainment/Recreation: Total $ $7,008,417
Nonfamily Households 8.7% Average Spent $3,009.20
Spending Potential Index 92
All Households with Children 28.9% Food at Home: Total $ $11,331,366
Average Spent $4,865.34
Multigenerational Households 1.7% Spending Potential Index 94
Unmarried Partner Households 9.2% Food Away from Home: Total $ $8,050,491
Male-female 8.5% Average Spent $3,456.63
Same-sex 0.8% Spending Potential Index 94
2010 Households by Size Health Care: Total $ $13,089,226
Total 2,238 Average Spent $5,620.11
1 Person Household 34.7% Spending Potential Index 95
2 Person Household 31.5% HH Furnishings & Equipment: Total $ $4,668,154
3 Person Household 16.1% Average Spent $2,004.36
4 Person Household 11.9% Spending Potential Index 94
5 Person Household 4.1% Personal Care Products & Services: Total $ $1,978,347
6 Person Household 1.2% Average Spent $849.44
7 + Person Household 0.4% Spending Potential Index 96
2010 Households by Tenure and Mortgage Status Shelter: Total $ $39,300,138
Total 2,238 Average Spent $16,874.25
Owner Occupied 52.8% Spending Potential Index 91
Owned with a Mortgage/Loan 39.5% Support Payments/Cash Contributions/Gifts in Kind: Total $ $5,534,783
Owned Free and Clear 13.3% Average Spent $2,376.46
Renter Occupied 47.2% Spending Potential Index 96
2010 Housing Units By Urban/ Rural Status Travel: Total $ $4,683,628
Total Housing Units 2,390 Average Spent $2,011.00
Housing Units Inside Urbanized Area 100.0% Spending Potential Index 90
Housing Units Inside Urbanized Cluster 0.0% Vehicle Maintenance & Repairs: Total $ $2,653,611
Rural Housing Units 0.0% Average Spent $1,139.38
Spending Potential Index 100

Data Note: Households with children include any households with people under age 18, related or not. Multigenerational households are families with 3 or more parent- Data Note: Consumer spending shows the amount spent on a variety of goods and services by households that reside in the area. Expenditures are shown by broad

child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to the budget categories that are not mutually exclusive. Consumer spending does not equal business revenue. Total and Average Amount Spent Per Household represent annual

householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate figures. The Spending Potential Index represents the amount spent in the area relative to a national average of 100.

polygons or non-standard geography. Source: Consumer Spending data are derived from the 2016 and 2017 Consumer Expenditure Surveys, Bureau of Labor Statistics. Esri.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography. Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Demographic Summary 2019 2024 Expected Number of Percent of
Populat?on 5,469 5,577 Product/Consumer Behavior Adults or HHs Adults/HHs MPI
E%Zif;'(;gsls+ g’ggg ;':g; Convenience Stores (Adults)
Median Household Income $61,378 $73,924 Shopped at convenience store in last 6 months 2,752 63.3% 100
Bought brewed coffee at convenience store in last 30 days 565 13.0% 93
Expected Number of Percent of Bought cigarettes at convenience store in last 30 days 556 12.8% 118
Product/Consumer Behavior Adults or HHs Adults/HHs MPI Bought gas at convenience store in last 30 days 1,906 43.8% 117
Apparel (Adults) Spent at convenience store in last 30 days: <$1-19 238 5.5% 79
Bought any men's clothing in last 12 months 1,952 44.9% 95 Spent at convenience store in last 30 days: $20-$39 338 7.8% 82
Bought any women's clothing in last 12 months 1,880 43.2% 101 Spent at convenience store in last 30 days: $40-$50 352 8.1% 98
Bought clothing for child <13 years in last 6 months 969 22.3% 84 Spent at convenience store in last 30 days: $51-$99 328 7.5% 136
Bought any Shoe? n IaSt_lz months 2,226 51.2% 98 Spent at convenience store in last 30 days: $100+ 1,062 24.4% 109
Bought costume jewelry in last 12 months 688 15.8% 91
Bought any fine jewelry in last 12 months 584 13.4% 75 )
Bought a watch in last 12 months 615 14.1% 91 Entertainment (Adults)
Attended a movie in last 6 months 2,506 57.6% 98
Automobiles (Households) Went to live theater in last 12 months 413 9.5% 86
HH owns/leases any vehicle 2,091 89.8% 105 Went to a bar/night club in last 12 months 656 15.1% 87
HH bought/leased new vehicle last 12 months 222 9.5% 97 Dined out in last 12 months 2,249 51.7% 99
Gambled at a casino in last 12 months 574 13.2% 100
Automotive Aftermarket (Adults) Visited a theme park in last 12 months 645 14.8% 78
Bought gasoline in last 6 months 3,902 83.7% 105 Viewed movie (video-on-demand) in last 30 days 793 18.2% 104
Bought/changed motor oil in last 12 months 2,083 47.9% 101 . . .
Had tune-up in last 12 months 1,014 23.3% 94 Viewed TV show (video-on-demand) in last 30 days 478 11.0% 87
Watched any pay-per-view TV in last 12 months 349 8.0% 82
Beverages (Adults) Downloaded a movie over the Internet in last 30 days 349 8.0% 84
Drank bottled water/seltzer in last 6 months 2,918 67.1% 94 Downloaded any individual song in last 6 months 682 15.7% 82
Drank regular cola in last 6 months 1,858 42.7% 96 Watched a movie online in the last 30 days 1,231 28.3% 105
Drank beer/ale in last 6 months 1,760 40.5% 96 Watched a TV program online in last 30 days 904 20.8% 109
Played a video/electronic game (console) in last 12 months 383 8.8% 99
EamenasiEdN ) Played a video/electronic game (portable) in last 12 months 213 4.9% 105
Own digital point & shoot camera/camcorder 405 9.3% 93
Own digital SLR camera/camcorder 316 7.3% 92
Printed digital photos in last 12 months 983 22.6% 99 Financial (Adults)
Have home mortgage (1st) 1,487 34.2% 110
Cell Phones (Adults/Households) Used ATM/cash machine in last 12 months 2,311 53.1% 100
Bought cell phone in last 12 months 1,282 29.5% 85 Own any stock 330 7.6% 106
Have a smartphone 3,655 84.0% 100 Own U.S. savings bond 180 4.1% 95
Have a smartphone: Androiq phone (any brand) 1,780 40.9% 101 Own shares in mutual fund (stock) 290 6.7% 93
Have a smartphone: Agple iPhone 1,766 40.6% 97 Own shares in mutual fund (bonds) 169 3.9% 81
Number of cell phones in household: 1 781 33.5% 110 Ebie Llmos: Glse O Dess; 1.207 27.7% 97
Number of cell phones in household: 2 898 38.6% 100 ! '
Number of cell phones in household: 3+ 594 25.5% 91 Have non-interest checking account 1,306 30.0% 102
HH has cell phone only (no landline telephone) 1,400 60.1% 107 Have savings account 2,539 58.4% 102
Have 401K retirement savings plan 751 17.3% 107
Computers (Households) Own/used any credit/debit card in last 12 months 3,391 78.0% 98
HH owns a computer 1,704 73.2% 99 Avg monthly credit card expenditures: <$1-110 590 13.6% 118
HH owns desktop computer 822 35.3% 96 Avg monthly credit card expenditures: $111-$225 330 7.6% 103
:: WIS IaptoAp/nloteNtI)ooI; p ¢ 1’312 iggz" 1(7)2 Avg monthly credit card expenditures: $226-$450 313 7.2% 105
HH Zx:z ::z Pgﬁni/n—zgplgaEra(r:w?jn::z;szter 1,479 63:5°/Z 103 Avg monthly cred?t card expend?tures: $451-$700 248 5.7% 93
HH purchased most recent computer in a store 837 35.9% 99 Avg monthly credit card expenditures: $701-$1,000 215 4.9% 88
HH purchased most recent computer online 306 13.1% 97 Avg monthly credit card expenditures: $1,001+ 393 9.0% 78
Spent <$1-499 on most recent home computer 336 14.4% 98 Did banking online in last 12 months 1,751 40.3% 103
Spent $500-$999 on most recent home computer 447 19.2% 114 Did banking on mobile device in last 12 months 1,171 26.9% 104
Spent $1,000-$1,499 on most recent home computer 186 8.0% 83 Paid bills online in last 12 months 2,287 52.6% 105
Spent $1,500-$1,999 on most recent home computer 87 3.7% 84
Spent $2,000+ on most recent home computer 67 2.9% 73
Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior
or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average. Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
GfK MRI in a nationally representative survey of U.S. households. Esri forecasts for 2019 and 2024. Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by

GfK MRI in a nationally representative survey of U.S. households. Esri forecasts for 2019 and 2024.
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Expected Number of Percent of Expected Number of Percent of
Product/Consumer Behavior Adults/HHs Adults/HHs MPI Product/Consumer Behavior Adults or HHs Adults/HHs MPI
Grocery (Adults) Restaurants (Adults)
Used beef (fresh/frozen) in last 6 months 1,599 68.7% 100 Went to family restaurant/steak house in last 6 months 3,312 76.1% 102
Used bread in last 6 months 2,130 91.5% 98 Went to family restaurant/steak house: 4+ times a month 1,091 25.1% 94
Used chicken (fresh or frozen)_ in last 6 months 1,563 67.1% 97 Went to fast food/drive-in restaurant in last 6 months 4,014 92.3% 102
Used turkey (fresh or frozen) in last 6 months 329 14.1% 94 o i
Used fish/seafood (fresh or frozen) in last 6 months 1,225 52.6% 95 Went to fast food/drive-in restaurant 9+ times/month 1,597 36.7% 94
Used fresh fruit/vegetables in last 6 months 1,973 84.7% 99 Fast food restaurant last 6 months: eat in 1,610 37.0% 100
Used fresh milk in last 6 months 1,978 84.9% 99 Fast food restaurant last 6 months: home delivery 297 6.8% 79
Used organic food in last 6 months 458 19.7% 82 Fast food restaurant last 6 months: take-out/drive-thru 2,192 50.4% 107
Fast food restaurant last 6 months: take-out/walk-in 919 21.1% 101
Health (Adults)
Exercise at home 2+ times per week 1,261 29.0% 106 . )
Exercise at club 2+ times per week 606 13.9% 97 Television & Electronics (Adults/Households)
Visited a doctor in last 12 months 3,314 76.2% 99 Own any tablet 2,223 51.1% 106
Used vitamin/dietary supplement in last 6 months 2,341 53.8% 100 Own any e-reader 436 10.0% 120
Own e-reader/tablet: iPad 1,235 28.4% 101
Home (Households) HH has Internet connectable TV 664 28.5% 100
Did any home improvement in last 12 months 650 27.9% 101 Own any portable MP3 player 700 16.1% 87
Used any housekeeper/professional cleaning service in last 12 months 282 12.1% 83 HH owns 1 TV 470 20.2% 96
Purchased low ticket HH furnishings in last 12 months 462 19.8% 116 HH owns 2 TVs 643 27.6% 103
Purchased big tickeF HH furnishings Fn last 12 months 580 24.9% 112 HH owns 3 TVs 508 21.8% 104
Bought any small Kltchen appl.lance .|n last 12 months 523 22.5:/0 101 HH owns 4+ TVs 400 17.2% 99
Bought any large kitchen appliance in last 12 months 320 13.7% 99 HH subscribes to cable TV 1,080 46.4% 106
Insurance (Adults/Households) HH subscribes to fiber optic 56 2.4% 34
Currently carry life insurance 2,082 47.9% 108 HH owns portable GPS navigation device 504 21.6% 95
Carry medical/hospital/accident insurance 3,289 75.6% 101 HH purchased video game system in last 12 months 142 6.1% 74
Carry homeowner insurance 2,173 50.0% 106 HH owns any Internet video device for TV 535 23.0% 96
Carry renter's insurance 389 8.9% 105
Have auto insurance: 1 vehicle in household covered 787 33.8% 109 Travel (Adults)
Have auto insurance: 2 vehicles in household covered 617 26.5% 93 Took domestic trip in continental US last 12 months 2,269 52.20 99
Have auto insurance: 3+ vehicles in household covered 564 24.2% 106 Took 3+ domestic non-business trips in last 12 months 447 10.3% 87
Pets (Households) Spent on domest?c vacat?ons in last 12 months: <$1-999 439 10.1% 93
Household owns any pet 1,396 59.9% 110 Spent on domestic vacations in last 12 months: $1,000-$1,499 253 5.8% 93
Household owns any cat 643 27.6% 121 Spent on domestic vacations in last 12 months: $1,500-$1,999 150 3.4% 86
Household owns any dog 1,020 43.8% 105 Spent on domestic vacations in last 12 months: $2,000-$2,999 114 2.6% 63
Spent on domestic vacations in last 12 months: $3,000+ 285 6.6% 101
Psychographics (Adults) Domestic travel in last 12 months: used general travel website 228 5.2% 77
Buying American is important to me 2,008 46.2% 118 Took foreign trip (including Alaska and Hawaii) in last 3 years 1,068 24.6% 89
Usually buy items on credit rather than wait 673 15.5% 118 Took 3+ foreign trips by plane in last 3 years 244 5.6% 103
Usually buy based on quality - not price 927 21.3% 112 Spent on foreign vacations in last 12 months: <$1-999 164 3.8% 81
Price is usually more important than brand name 1,355 31.1% 114 Spent on foreign vacations in last 12 months: $1,000-$2,999 99 2.3% 57
Usually use coupons for brands I buy often 794 18.3% 106 Spent on foreign vacations in last 12 months: $3,000+ 284 6.5% 103
Am interested in how to help the environment 855 19'72/" 101 Foreign travel in last 3 years: used general travel website 223 5.1% 89
Usually pay more for environ safe product_ >80 13.3% o4 Nights spent in hotel/motel in last 12 months: any 1,908 43.9% 99
Usually value green products over convenience 435 10.0% 89 - .
Likely to buy a brand that supports a charity 1,567 36.0% 102 Took cruise of more than one day in last 3 years 445 10.2% 115
Member of any frequent flyer program 632 14.5% 80
Reading (Adults) Member of any hotel rewards program 790 18.2% 101
Bought digital book in last 12 months 547 12.6% 97
Bought hardcover book in last 12 months 854 19.6% 98
Bought paperback book in last 12 month 1,252 28.8% 101
Read any daily newspaper (paper version) 859 19.7% 107
Read any digital newspaper in last 30 days 1,773 40.8% 102
Read any magazine (paper/electronic version) in last 6 months 3,982 91.5% 101
Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior
or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average. or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by

GfK MRI in a nationally representative survey of U.S. households. Esri forecasts for 2019 and 2024. GfK MRI in a nationally representative survey of U.S. households. Esri forecasts for 2019 and 2024.




44 NEXT WAVE COMMUNITIES BALLSTON SPA

. Doubleday Avenue (NE)
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BALLSTON SPA TRAFFIC COUNTS PER DAY

. Church Avenue.....ccccccoeevveunnn...

. Milton Avenue (5) ...eeeevviieeiii,
. West High Street .........cccceeeennn.
. Ballston Avenue..........................
. East High Street........cccccceeeinn.
. Malta Avenue (NE).......cccccceeee.
. Milton Avenue (N) .....cooovveeeiii.

APPENDIX

9. Fairground Avenue................... 4,166
10. Ralph Street........cccceoiiiienns 2,644
11. Malta Avenue .......ceeeveveeennn.... 2,453
12. Bath Street...ccooovivieeeiiiii 2,068
13. West Street....cooooeviieiiieiiinnn, 1,972
14. Prospect Street...........ccceeeis 1,472
15. Eastern Avenue .......cccccovvunnnneen. 613

Source:NYSDOT

APPENDIX

TUURISM% II%'IE'

PARKS

Iron Spring Park

Located on Front Street, Iron Spring Park houses
the famous Iron Spring mineral waters,
discovered in 1771 - "America's first watering
place."

Jim Tedisco Fitness Trail

With funds provided by Assemblyman James
Tedisco, the Village DPW, with assistance from
the Towns of Ballston and Malta and the Milton
Highway Department, is a 2 mile walking trail
which connects Prospect Street to Front Street.

Wiswall Park

Located on Front Street in the center of the
Business District, Wiswall Park is the site of a
variety of activities, including summer concerts,
farmers’ markets, ice cream socials with the
Union Fire Company Band, and the annual
Victorian Christmas celebration.

Veterans Park

Located on Low Street, Veterans Park pays
tribute to the men and women who made the
ultimate sacrifice defending and protecting the
freedoms we cherish.
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Kelley Park

Located on Ralph Street, Kelley Park is an
excellent location for fishing and picnicking, and
includes a dog park, a kayak/canoe launch, and
the John Romano Trail.

Woods Hollow Nature Preserve

Located on Rowland Street, just north of the
Village, Woods Hollow is a 130-acre passive
recreation park to be enjoyed for fishing, hiking,
jogging, skiing, and nature trails.

RECREATION

Ballston Area Recreation Commission (BARC)
61 Eastern Ave, Ballston Spa, NY 12020
518.885.1634

http://www.ballstonarearec.org/

Ballston Area Community Center (BACC)
20 Malta Ave, Ballston Spa, NY 12020
518.885.3261

https://ballstonareacc.org

Village Swimming Pool

29 Ralph Street, Ballston Spa, NY 12020
518.885.6284
https://www.facebook.com/BallstonSpaVillage-
Pool/

SALLSTON SPA PUBLIC SCHOOL

SCHOOLS IN BALLSTON SPA CSD
Milton Terrace Elementary School

Gordon Creek Elementary School

Malta Avenue Elementary School

Wood Road Elementary School

Ballston Spa Middle School

Ballston Spa High School

Ballston Spa K-12
Enrollment Data (2017-2018)
Total Enrolled: 4,084

Male - 2,119 (52%)

Female — 1,965 (48%)

Average Class Size: 309
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BUSINESS RESOURCES  BUSINESS RESOURCES

Saratoga County Prosperity Partnership
(Saratoga Partnership)

2911 State Hwy 9

Malta, NY 12020

518.871.1887
www.saratogapartnership.org

Saratoga County Chamber of Commerce +
Saratoga County Veteran’s Business Council
28 Clinton Street

Saratoga Springs, NY 12866

518.584.3255

www.saratoga.org

Capital Region Chamber of Commerce
58 Clifton Country Road, Suite 102
Clifton Park, NY 12065

518.431.1400
www.capitalregionchamber.com

SCORE

2911 State Hwy 9

Malta, NY 12020

518.871.1887

Bill Edwards - wedward1@nycap.rr.com

Albany Small Business Development Center
University at Albany

6 Executive Park Drive, Entrance B

Albany, NY 12203

518.380.5077

Kate Baker — kbaker@albany.edu
www.nyssbdc.org

Pursuit Lending

50 Beaver Street, Suite 500
Albany, NY 12207
1.800.923.2504
www.purrsuitlending.com

NEW YORK STATE AGENCIES
New York Department of State
One Commerce Plaza

99 Washington Avenue

Albany, NY 12231

518.473.2492

www.dos.ny.gov

Empire State Development — Capital Region Office
Hedley Park Place

433 River Street — Suite 1003

Troy, NY 12180

518.270.1130

nys-capitaldist@esd.ny.gov

NYS Department of Tax and Finance
(General Information)

518.485.2889

www.tax.ny.gov

NYS Department of Labor
https://www.labor.ny.gov/home/

NYS Energy Research & Development Authority
(NYSERDA)

17 Columbia Circle, Albany, NY 12203

518.862.1090

www.nyserda.org

FEDERAL AGENCIES

U.S. Small Business Administration (SBA)
www.SBA.gov

Internal Revenue Service

Online tax information and services for small business
and self-employed taxpayers

1.800.829-4933 (Business & Specialty Tax Line)
WWW.irs.gov

FEES FOR STARTING A BUSINESS
Certificate of Conducting Business

Under Assumed Name ........ooeeeeeeeeeeeeeeeeeeeennnnn. $25.00
Amended Business Certificate ......cccooeeeeeeennnn. $25.00
Certificate of Discontinuance of Business ...... No Fee
Certified COPY .cveviiiiiiiiiiiiiceieeceecece $5.00
Business Certificate FOrms .......ouueeeeeeeiiiiiiinnn. $1.00

(Also available on the Saratoga County Clerk’s Office website— no fee)

* Accepted form of payment includes cash, check, or
money order. We do not accept credit or debit cards
at this time. Fees are current as of 3/1/2018 and may
be subject to change.

The Saratoga County Clerk’s Office receives filings for
Certificate of Conducting Business Under Assumed
Name, also referred to as a DBA or Doing Business As.
These forms may be filled out and filed by those who
are, or plan to, conduct commercial activity in Sarato-
ga County. Prior to filing this form, it is recommended
that you consider searching our public records to en-
sure that the name you have chosen is not currently
in use. Please note that filing a DBA alone does not
guarantee sole use of a business name.

In addition to the standard DBA form, there are two
additional forms that may be filled out and filed with
the Saratoga County Clerk’s Office at a future date,
if applicable. An Amended Business Certificate is to
be filed if at any point changes to important details
on the original form occur (e.g. add/remove business
partners, change business name or address). A Cer-
tificate of Discontinuance is important to file should
the business ever cease to exist. Please note that ref-

erence to the original DBA form is required for each of
these instances.

Some banks require a certified copy of your DBA to
open an account in the name of your business. In or-
der for your certified copy to remain a true and le-
gal copy of the original, it must include a raised seal
and have the original certification page stapled to the
document. Do not separate these pages. It may be
helpful to purchase two certified copies at the time of
filing, one for your records and one for the bank.

¢ Certificate of Conducting Business Under
Assumed Name

Amended Business Certificate

Certificate of Discontinuance of Business
Business Certificate for Partners

Amended Partnership

Certificate of Discontinuance of Partnership

When filing for an LLC, the NYS Department of State
requires the LLC to be published in at least one daily,
and one weekly newspaper designated by the County
Clerk’s Office.

Daily Newspapers:
e Saratogian

e Times Union

e Daily Gazette

e Post Star

Weekly Newspapers:
e Community News
e Saratoga Today

* The Express
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ACTION PLAN MATRIX

Next Wave Community Ballston Spa: Economic Development Implementation Tactics and Actions

This section presents implementation tactics and
action items that may be pursued, including a
proposed timeline. These recommended steps
focus on the activities to be undertaken by the Vil-
lage and Saratoga County Prosperity Partnership,
including strategies that will be led by Village
“Partners”. Throughout the matrix the term “Part-
ners” is used to describe a collaboration of com-
munity organizations that can help with different
aspects of the economic development plan. They
include the Ballston Spa Business Professional As-
sociation (BSBPA), Saratoga County Chamber of
Commerce, Capital Region Chamber of Com-
merce, and SCORE. It is important to have a lead
for each task to distinguish who is responsible to

complete the action item which will keep the eco-
nomic development plan moving forward.

Before starting any of these initiatives it is the rec-
ommendation by the Saratoga Partnership that
the Village of Ballston Spa solicit a firm with a
specialty in Geographic Information System (GIS)
to create a map of the Village. This GIS map will
help identify problems, manage and respond to
events, monitor change, perform forecasting, set
priorities, and understand trends. This map can
monitor the conditions and status of sidewalk
improvements, map infrastructure, show potential
sites for parking lots, monitor the status of proper-
ty updates, and other valuable information.

TIMELINE
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Description

Goal One - Enhance the Central Business District (CBD): Support activities that have helped generate revenue across the community to sustain

the Village's fiscal health.

Objective 1: Achieve an environment that provides a positive shopping experience in the Central Business District and that competes

effectively with regional peers.

A. Support expansion of usable building square footage and parking locations in the Central Business District that enhances the Village's
character.
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2911 Route 9, Malta, New York, 12020 | 518.871.1887 | saratogapartnership.org
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This institution is an equal opportunity provider, and employer.



ofojdwsa pue “iopiroid Ayunpoddo jenbe ue si uonniisur siy |

w
= Bio-diysiounedeboreles | £881°L/8'8LS | 0ZOZL “HOA MON ‘Bl[B ‘6 2INOY | |67
-
=
S
Ll
=
=
—
= ‘ajeudoudde
diysisurieq eboieseg se ‘syoefoud usweanoidwi Joy 1oddns spinold | °Q
awanoudwi Auadoud
"9|eds uequn pue ‘ia1oeleyd abej|IA ‘snsussuod
[eIDJaWwwod ul
Yum 1uaisisuod sjesodoud 1o8foid 1ioddns pue
: : : sjuswjsanul ajowoud
diysisuyied ebojeseg |  juawenoidwi Joy saiuniioddo uo snsussuod ¥ | £°Q ’
pue Ajjuapi ‘sjueusy
"12143SI(] Ssauisng )
, suyBUBLS BUL pue ‘siobeuew
] A [eJ3UBD) SpaduU pue ‘sassaudeam ‘sy} Y s 10umo Apadoud
Iysiaulied ebolele UO S}UBUD] pUE SIBUMO JO SMSIA SSBSSe pue 19||0 :
lysJsulied jeleg ¥ ip ¥ ! pue 98jj03 | ¢'d Y1IM UOREIOGE|[0D U]
diysisuyiey ‘syueus) pue
eBojeleg pue abej|ip ‘sioBeuew ‘sisumo Auadoud yum Aenbaizeay | |°q
“19peleyd s,ab6e|IA
ay awajddns jey) seas) pue ‘sayouaq ‘syjemapis se Yyons sjuswanoidwi ease uowwod uj 3saAul 03 siaumo Apadoud abeinooug g
abe||IA pue ‘sassad0.4d pue
diysisurieq eboieseg salnbul palejas-bunnwiad yum syueusy poddng | gD
‘syueus} |eljuslod a1ednpa juswiynJOBl
diysiaupied ebojeseg | pue jJuswiinidal Joddns 0} papasu se elep apinod | /D jueua) poddng
"abel|IA
diysisunied ebojeleg | ul saus ajowoud 01 syueusl aadadsoud yum s | 9D
,ssauisng
Joj uadQ,, s edg
diysisurieq eboieseg “abe||IA ul saus yum saruniioddo ssauisnq ubly | D uojs|jeg SSeOMOYs
‘s1010e4 AyljIqe|ieAe-adeds Jayjo pue yoiym sanjunpoddo
abe|IA suoljesidxe ases| Bujuieduod uoljewIOUl UlRURIA | D ymoub ssauisnq
‘sassauisng mau poddns pue ‘queinelsal ‘jie1al
vdgasg | o3 sieumo Auadoud jo Ayjige pue sseubuljjim ssessy | €D Buisiwoud ajowouy
|/
C N\
uekojdwea pue “iepiroid Ayunpoddo jenbe ue si uonnisur siy |
Bio-diysiouniedeboleses | /881°1/8'8LS | 0ZOZL “HOA MON ‘Ele|N ‘6 9INOY | |62
(@2eds ad1y40 ‘xajdwod spe
‘adeds BUIJOMOD ‘81015300( ‘BNUSA JUBWUIRLIDIUD
‘a401s Buiyio)d ‘ueresyl ainow ‘Alamalq ‘(ueipu|
, o s|jeuoissajoud aje1sa
uelsy) sjueaneisal Jo Ausianip “*6°9) “1oLISIQ
ue ssauisng [e43ua7) Ul S8ssauIsng Mau pue Bullsixa B84 [EISISLUIIOD LM
vddasa p Isng | ! Isnq P sl sdiysuone[es 191504
diysiaunpied eboleleg Jo ymoub Joy seiunyioddo |eiyuslod Ayuap) | zD : :
‘seapl pue uoljewsojul sbueyoxe pue sis|ieial pue
diysiauried eboleles | siaxoiq yum sdiysuone|al ainynu o} Aeinbau @9 | 1D
* ,9DIAISS JOWO]SND POOD),, ‘SPJOM 310 U] ‘(854 "MBIASY Ssaulsng PJEAIEH) ,1USAS d|gelowaw e s31eaJd 1.yl Aem e Ul siowolsnd
[enpiaipul a6ebue o3 ‘sdoud se spoob pue abeils ay) se sadiAlas sash Ajjeuoijualul, 1eYl 3sOY] aJe §as5eUlsnq paseq-eousliadxg
"PLISI sseuisng |esaua) sy o1 Aiejusws|dwod aJe 1ey} ,sessauisng paseq-edusiiedxs,, Jo UOIIUS)SI pUe UoIDRIIE Y} 81el|de D)
abe[|IA "SUOI}EPUBWIWIODA. >_03wapcwEw_o_E_ L9 | weysks uonepodsuen
seale wa|qo.d pue smoj} 5,062\ MOIASY
abe||IA dijjeuy suiwexa o} Apnis uoijerodsuesy Pnpuo) | 9°g
2911WWoD)
Buisjied pue abe|jIn nopuey dew Bupjied e a1eas) | g'g
wa|qo.d uondadied
2911WWoD)
Bupjied jo doe| ansley
Bunjied pue abe|IA abeubis ,bupjied olqnd,, @1ea1) | t'g
abe||IA sme| Bupjied |eoco| eoiojug | £°g
2911WWoD)
Bupyieq pue abe||IA Apnig ay1 wouy suonepuswwodal wawsdw| | z'g Hodsy esiywiIo)
Plied p I P Y } suoiep _ Kiosinpy Bupjieg
991HWWOoD)
Bunsixe mainay
Bunjied pue abe||in Hoday sa11wwo) AiosInpy Bunjied mainay | |'g
"wajsAs uoneyodsuesy pue Gupped aininy pue Bunsixe saziwndo senaq ieyy saibelests Gupped pue uonepodsuesy menay °g
siaumQ Apadouy
m._ pue 'vdgsg ‘ebe|in ‘a1jendoudde
= ‘diysusulied eboleleg se ‘speloid uswenoidwi Joj 1oddns spinoid | 9y
=
w ‘ . :
=T
= 9ABMIXSN
= %
= av




uakojdwe pue “iepiroid Ayunpoddo jenbe ue si uonninsui siy |

w
= Bio-diyssoupedeboreles | £881°1/8°8LS | 0ZOZL “HOA MON ‘B}E ‘6 8INOY | |6
=
=
M
W
= ‘abe||iA oY1 @1owoud 01 sweiboud (YdgSg) s,uoneidossy [euolssajold ssauisng edg uoisjjeg poddng *H
& ‘Buisipueydisw 12141SIP UMOIUMOP 10}
vdgsg pue | saniunyoddo AGajesys ajesiunwiwiod pue Ajyuspl oy Aunwwod |ieyadl ay}
diysiaurieq ebojeieg | Aiessadau se sjuelnsuod aouewlopiad |lejas abebuy | z'o | Buowe Buisipueyossw
‘wesboud ,[ed207 Ang,, e Bulysijgeiss sapnpdul siy| [le3es Ul Juswenosdwi
vdgasg pue | ‘seibajesys Buisipueyodiaw pajednsiydos jo siyausq snonupuod ebeinoouy
diysiaupieq eGojeleg a1 Inoqe sJ9|ie1as Buowe suUoIeSISAUOD dlellu| | |'D
"SI ssauisng [eJiua) a1 yeuaq 01 Yoeoudde Buisipueydiaw aaljeloqe||od e pjing O} Sidulied UM JIOM ‘D
‘suonjesado ssauisnq
Jadwey 10U op pue dijjeul Ul-3j|em SSealdul SJUSAS
Aunwiwod ay3 18y} 8INSUS O} SIBUMO SSBUISN]
abej|IA PLIsIg ssaulsng [ejus) pue ydgSsg YUM oM | ¥'d
‘sa|dipurd uswabeuew ad130e.d Ayunwwos Jueydisw
vdgsg 159 JUBAS|SJ PUE JUSLIND YIM SIS|Ie1dl SpInoid | €4 auy1 Buowe seoioeid
‘uoljeulpJood Jajie1al 1221 Ul uswenosduy
92J5WWOoYD) Joj saiunuoddo ajesiunwiwiod pue Ajjuspl o} snonuiuos sbeinosug
jo siaquiey) 'vddsg | Alessedeu se syuelnsuod sduewlojiad |iejes abebugy | g4
‘Kianijop
pue Aijenb adiaies Jawolsnd ul syuswanoidwi J18Yy1o
82J5WWOoYD pUE SINOY JO UOIJBUIPIO0D JO S}H}duUaq 8y} Inoge
Jo siaquiey) ‘vdgs9g suolssnasip ul AJunwwod ueydiaw oyl abebuy | |4
‘suonjeadxe aojales Jawojsnd Ybiy ssaippe 03 se os ‘aouasald jaulaiul
pue ‘sapijod uinjai ‘uonesado jo sinoy pajeulpiood Buipnpoul ‘sednoeud 1saq pue suonelado ssauisng sdueApe 0} sisuMed YUM JIOAN "o
‘uoizeoyjqnd aig e Buiwuoy
L,SPUIsIq Wwawanoidwy ssauisng,, (INODAN) jo ssadoud |eba)
abey|IA sioAe\| JO 9dUBIBJUOY) 811G HJOA MON HNSUOD | 4°F [e1D140 BY3 a1eiu|
SABAIXON
N\
<
uafojdwe pue Jepinoid Ayunpoddo jenbe ue si uonninsur siy |
Bio-diysisupedeboleres | /881°L/8'8LS | 0ZOZL “HOA MSN ‘lelN ‘6 8IN0Y | 162
diysiauyiey "SNSUBSUOD P|iNg O3 }4e1s JIdy} JO siaquisw
ebojeleg pue abe|In pue sjeiiyjo a1e1s pase Ajjedco| yum 1e9|A | §'3
‘sallepunoq
abe||IA | pue ‘syuswanoidwi ‘sadinies q|g Aeulwijeld asinay | /'3
‘alg
pasodoud ay3 uo yoeqgpasy 196 pue syueus) pue (aig)
abe||iA sioumo Apadoud 1oy sBunesw jeuorrewoqul pjoH | 9°3 PLIsIg awaAocldw
'SjueUd] pue SISUMO ssauisng Bunuawajdwi
abe|IA Auedoud qig pesodoud jo eseqeiep e dojenaq | '3 a10j0q paisebbns
‘saliepunoq pue suoloe Jold
abey|iA ‘syuswanoadwi ‘sedinies qlg Aseutwipaad Apusp) | 3
"dlg e jo uoijew.oy
abe||ip | 9|qissod ayi 01 JUBAS|SJ 1OLIASIP BY3 UO elep Jaylen) | €3
99311 WWod Buleals
abe||IA e 01Ul s1ap|oyadjels 1DUIsIp ssauisng aziuebiQ | z'3
"1oLISIp ssauisng a8y} Jo
spaau paaladtad ay3 uo uoljewJojul ,pJey, uierqo »usig
01 suoJjed ssauisng pue ‘SIBUMO SSaUISN] 'SISUMO ssauisng [eJjua)
Kyiadoud s,a6e|jIA ay1 Bulkanins sepnputl siy Bunsixe ay} Jo1sjoq
"SjuUBWSaAUl (g|g) 12141sIg Juswanoidw| ssauisng 0} |elpuaiod aio|dx3
abe||IA |ennuayod Apnis 01 sassadoud Bujuueld sbesans | '3
"sal|igesIp Yum suos.iad 1o} sessauisng ay} 0} seale dijgnd wouy ssadde Buiseatoul jo asodind
a10ads ay3 4o} dIg @Y3 UlyHM pajedo| sassauisng jo saiuadoud ayi uo syuswenoidwil pnIIsUod 0] € pue ‘g|g 9y jo Juswadueyud
pue uonowoud ey pue djignd 8y jo uonsaroid pue JuswAofus ayy 4o} sadiaIes apiroid o] g ‘Auanoe sseuisng ejowoud Jo aioisal
& [I'M Yo1ym qig aY3 ulyum Jo uo squswanosduwi 1o13sip apirodd o] | :pesnh aq Aew pung juswssassy |g 8yl ‘1°2MIsiq ssauisng [esiua)
_HW. ay3 Jo seaue oiyads sessedwodus 1eys pun4 e pue (q|g) PMIsIq Wawanroidw ssauisng e a1eaud o) saibajesys Juswsajdwi pue dojersg 3
=
= SIILINNNWINWOD
=T
= SAEBAMIXON
=

-




uafkojdws pue “ispinoid Ayiunpoddo jenbe ue s) uoinyisul siy |

Bio-diysisupedeBoleies | /881°L/8'8LS | OZOZL HOA MON ‘eHelN ‘6 @IN0Y | 167

abe||IA 'vdgsg
d_EmLoctmn_ ebojeleg

‘Burjewsde|d
umolumo(q Joy saibalesys [enusiod
uo induj apinoid o3 siapjoyaiels 1d1|0g

LD

Buiuueld umojumo(
u1 Bupjewade|d aziseydw3

NEXT WAVE COMMUNITIES

“1DLIISIQ ssauisng [edlua) ul syibuaj 1siA aseauoul 01 Buliayleb pue Bulisbul| ebeinodus 1ey) sjue.

A® pue saljiuswe ajelba| )

‘uoljoeulle sssauisng pue HCQC‘_QO_®>wU

abe||iA paseaJdul Y1oq 1o} siseq ayi aq ||Im aAlleIlu|
pue diysiaupied eboleseg | 1eyl ued e ayeatd ‘yOg papleme usyp | 2'd (vOg) eaay Ayunpoddp

abe||IA "abe||IA 8y 104 (VO4) p[eyumo.g ansingd
pue diysisuped eboleseg | easy AuunuoddQ pjeyumoug Joy Alddy | |°g

"aAnenu| (vog) easy AuunpoddQ pjeijumoug ansind ‘g

‘Ksulone abej|jiA 8Y3 jo uoialIp
83 Japun suolje|nba. pue ‘sepod

Bujuoz

pue sepo) abejjiA a1epdn

pJeog abe||iA | ‘Buiuoz abe||ip a1epdn o3 ueynsuod aliH | 'V
‘991HWWOoD)
pJeog abe||iA ue|d Joise|p 01 aouepinb spinold | €'V
“Juswdojanap [enualod jo uolelspisuod ue|d
9911WWOY) ue|d J91SEIA | YUM ‘ueld Jaisel 8y 03 selepdn aledaid | Z'V 1o3se|y abejiA @1epdn
"9911WWo) ueld
pJeog abe||IA 191se\ e wiodde pjnoys paeog abej|iA | |V

‘suone|nbai Buluue|d Jay1o pue y446] Ul SUOP Ise| Sem UdIym ue|d Jaise abe||iA oyl a1epdn v

"SIO}ISIA pue ‘syuapisal ‘sessaulsng Joj ausydsowie abe||IA Ja1s|og :| 9AIalqO

3AEMIXN
B

uafojdwea pue “iopiroid Ayunpoddo jenbs ue s; uonniiasur siy |

Bio-diysieupedeBoreles | /881°L/8'8LS | OZOZL “HOA MON ‘BYBA ‘6 @INOY | 167

abe||IA pue vdgsg

‘21e1idoudde
se ‘spafoud uswanoidwi Jo} poddns spinoid

L

LSodoeds s|geus,,
10 ‘s}a)jseq Jamoy}

abe||IA pue vdgsg

‘syuswanoadwi [enuelod jo Ayjiqises) Apmis

9l

Buibuey ‘1no Buims

abe||IA pue vd4gsg

‘syuswanoldwi Joy saiyond Ajyusp

Sl

1ey3 subis ssauisnq

abe||IA pue vdgsg

*SNSUSSUOD
Yum uaisisuod sjesodoud 1oafoid poddng

vl

se yons Juswsbebus
Jaddoys sebeinoous

abe||IA pue ydgsg

“Juswanoidwi Joj saiunyioddo uo snsussuod yaeg

el

pue juswuollAuS

abe||IA pue vd4gsg

"12141s1q ssauisng
[eJ1u8)) JO spaau pue ‘sessaudeam ‘syibus.is syl
UO SJUBUS) PUE SIBUMO JO SMBIA SSOSSE pue 199]|0D)

4

uelnysepad
9y} sedueyud
1y} Juswaroidwi

abe||IA pue vdgsg

‘sjueus) pue
‘s1eBeuew ‘sioumo Ayadoud yum AjienBau 199 A

Ll

Auadoud |episwwod
ajowo.ud pue Ayjuap|

"olISIg ssaulsng [eJjuad)
a3 Jo xoo|q yoea Buoje uswebebus uelysapad pue sabejuoiy 2101s [1e194 SNONUNUOD 81e8.D 1eY) spuswisaaul jo sadhy [|e ebeinodug |

NEXT WAVE COMMUNITIES

diysisuyiey
ebojeleg pue abe||ip

‘A|jepueuly

10 s1o}y9 J@dunjoA ybnouyy oq ued poddng

‘ue|d Bunadew Aujuapi-abe||iA 10 ‘elpaw |e1os eIA
‘YINOW-}O-PIOM SUOP 8q UED UOIJ0WO.d "SBIHAIDe
juswabebus diysiaquiaw pue ‘SUBAS ‘JUSWUOIIAUS
ssauisnq edg uojs|jeg ajowoud 01 s}oye sapndul
YoIym ydgsg a1eridoadde se pioddns pue sjowouy

L'H

(vddsq) uoneossy
|euolssajoid

ssauisng edg uoisjjeg
yoddns pue ayowoud
03 AJlunwwod ssauisnq
[E20] YUM 31BeUIPIOOD)

aARMIXON
-




Jefojdws pue spiroid Ayunpoddo jenbs ue si uonniasul siy |

w
= Bio-diysssupedeBoreies | £881°L/8'8LS | 0ZOCL HOA MON ‘BIEIN ‘6 9IN0Y L 16Z
=
S
W (swoouyieq
= pue [ood epeiBdn 6-9) ‘BuiwwesGoid
= abe||IA pue Ayjioey jood poddns pue ajowold | £3
"SH0}D
J@931un|oA Jo ‘saijuniioddo [euoizowoud abe||IA ul uoneasdal
yum ‘Ajleidueuly ‘ae1us) AJunwiwod pue suods poddng
asosg ‘abe|a pue Jajua)) 29y Moddns pue sjowold | Z'J
salj|ioey
1918 Alunwwo?)) | yJed spesbdn *6-9) ‘sweiboid uoesdal
pue ‘Jajual) 23y ‘abe|IA pue suods puedxs pue ajowoud | |3
*sal|iwey BunoA pue yinoA uiejai/peiny 3
(reuop aq 01 yiom
ay3 Joj yse 0} 1do sjuspisal asaym seale
9SO} Jo/pue ‘1sil} S)j[eMapIs pazi|iin
1sow pue ‘senou Bupjjem jooyds ‘seale
umolumo( 03 uaalb aq pjnom Ayord) sjuswenodus yjemepis
abe||IA a1eiidosdde se seanenul yuswadw | g g | SIEH PUE SARERIU] S199.45
a19|dwo) usws|dw|
abe||IA ‘Buipuny [euonippe aJndss pue Ajnusp| | 8°Q
JaumQ pue ssaippy Aq ‘Juswaede|dal
abe||IA Jo paau uj aJe syjemapis Yoiym Ajuep| | /°q
abej|IA SoAljeljul dziiold | 9°d
skem jo 61 ueLysepad
pue syjjemapis o} suiepad 3 se
abe||iA | sme| auninj pue Bunsixs jJo uonelspisuo) | G°a
ue|d Juswasinquial
abe|IA |  j|emepis s,06e|[IA uo syuspisal @1ednp3 | $'Q
SAILINNNWINOD
9AEMIXON
N
uafojdwe pue uspinoid Ayunpoddo jenbs ue s) uonniasul siy
Bio-diysisupedeBoleses | /881°L/8'8LS | 0Z0ZL “HOA MON ‘B ‘6 8INOY L 162
[led3 Yyyws wiz
abe||IA 8y} 03 198uu0d 01 saljjiqissod suiwexy | £'q
‘(subis
dois pue syjjem ssoud mau ‘aAlellu|
s190.1G 919|dwo)) ‘sjuswanoidul
ylemapis “6°9) syuswisaul adedsyasuls Bujuueid umoyumog
ur Ayjiqejjem aziseydwy
abe||IA pue uenisapad |eljuslod Apnis o3
pue diysiauped ebojeleg | sassadoud Buiuue|d umolumo(q abesans | z'a
“Aujigejem
abe||IA umojumo( Joj seibejelis |erpuajod
pue diysiaunied eboleseg | uo indui spiroid 01 sispjoysieis wd10S | L°d
‘puohaq pue PuLIsIq ssauisng [ed3ua) ay} Inoybnoays AyAipauuod pue Ajjigedjjem aroadw) *q
|[ood abe|iA ‘uonedidijed
193u9) AJunwwon Jueydsaw sabebus jey) Buiweiboid
ealy UOls|jeg ‘Ja1uad) 21e40dJ0dUl 0} UOISIAI(] UOIIR8II8Y KBisufs ssauisnq
29y ealy uols|eg 'vd4sd abej|iA oyl yum seiunpioddo auojdxg | gD |  -ssoud @3eald jey) sjuana
“(3|eM SBYIHM Mmau Joy |enpualod alojdx3
"*6-9) sadA} Juans a|qelisep Buiuiaduod
vddsd ssauisng [e20] wouy indul 1Ij0S | D
abe||IA 'vdasg ‘Bupjewadeld Joy
‘diysisuried ebojeseg | sadunosas pue swesboid abe|ip mainay | €D
‘ajendoudde
se ‘(syoofoud s1ea.1s pue Bupjied 6°9)
spafoud |ended yum saipuswe ayeibaul
01 saiyunyoddo Buipnpdul ‘syuawlsaaul
nr_FIa._ diysiaupieq Bunjewsde|d [ennusiod Apnis o1
= eBojeleg pue abe||ip | sassadoud Buiuuejd umojumo(q ebessns | gD
=
=
= 9AEMIXSN
= -




1efojdwa pue uepiroid Ayunpoddo jenba ue si uonniisur siy |

-

wn
= Bio-diysieupiedeBoleles | /88L°L/8'8LS | OZOZL “HOA MON ‘BlRA ‘6 8INOY L 16T
M ‘puodes sy} uo adeds
= abe|jiA | J0308s-d11qnd pue 100} 141} BY3 UO |Ie18d
= pue sisauibus abej|jiA | yum [jeH abe||iA opesbdn oy ueid s1easd | £ abe|A ul
- abe||ip pue "JOMO] + SBUl| J91eM pue sulelp JoMas Kiessadau sjuswanoidwi
= ‘suoaulbus abe||IA ‘MdA + WJO3s 10} sueld uswade|day a1eal) | D ainpnunseqpul Ajusp)
siosulbus "abe||IA Ul 81n1oNnJIseljul papasu Joy
obe|IA pue \\dQ | Se1ewilse 150D pue podas p\dg MeINSY | LD
“Juswano.idwi 1o} ueid e dojanep pue ainyonisesjur abejjIA jo snieis Ajpusp| D
"edg uois||eg suoye Buipueuq
ui 841] jo Aujenb Aieuipioesixe ays pue Bunediew spim
ajowo.d pue ssasse 03 s1oye Buipuelq -abe||IA @aniny ul syrbus.ais
vddgsg pue abejjip | pue Bunadiew aininy jo sbejueape ade] | €9 8J1| Jo Ayjenb sseng
‘s1010e} a4l| Jo Ayjenb uieisns o3
abe|IA | sessacoud Bujuueld umoiumo( abeisana | z'g Bujuued
‘umolumo( umojuMo(Q] Ul sJoloe}
1youaq 1eyl seinqune a1 jo Aujenb Ay 8}1| Jo Aujenb auodsiepun
vdgasg pue abe|iA | uo indui epinoid o3 siepjoyadels ud10S | g
"spuswndop dibajelys aininy ||e pue senjeA abej|IA 8102 ay3 ojul 8yl jo Ajjenb pue Jedeleyd Alunwwod sjelbajul 01 anunuo) °g
abe||IA a1eudoidde se saaneniur usws|dw| | gy
diyssaupied
ebojeieg pue abe|Ip ‘Buipuny aundss pue Anusp| | 'y
abe|! "SOAI1IMUI 9ZI}JIOL :
wmm“““» ‘wesBoud Eme>o‘_QE._ m._o.mwﬂ wu“mw.‘_nnu_ MM we.bo.d
- - 1uswanosdwi spedey
'$D130€] UolledijiIneaq Jaylo pue Juswadwi pue s3esiy
‘sojesow ‘swelBoud sue ojignd jusisyip
yodeasay ‘wesboid Juswanoidwi
apedey 1oy saibalesss [ennusiod
abe|jiA | uo Indul spinoid o1 siapjoyadels 110G | |V
SACMIXSN
-
Jafkojdws pue “sepinoid Auunpoddo jenbs ue si uonniisui siy |
Bio-diysioupedeboleles | /881°1/8'8LS | 0ZOZL “HOA MON ‘BlE ‘6 SINOY | |67
"sjuawedueyus adedsiaadls axew pue saiayisee Ajunwiwod arosdwi 01 wesboud Juswanrosdw spedej mau uswsldwi pue dojersg Y
‘Aunwiwod ey} ui sa118Y1se pue sbuliayjo |e1dos Juswbne pue aoe|d jo Ajenb jo asueriodwi eabpsmoudpy gz aARelqO
Buisnoy a1e.
‘sisAjeuy 1odj4e|A 8 Buisnoy 1o51eW 10} SOYS [ennusiod
e eIA duop aq p|noo siy| ‘uswdojarap pue pasu Apjuap]
abe|Ia |ennuazod Joy sjeoued Ayuep| | |'H
‘Buisnoy a1eu 193iew dojersq °H
‘syoefoud Buisnoy Jo s3sod adnpau
diysiaupied eboleleg 01 spuny jueab/quswuianob Ajusp| | Z'D Bujsnoy
adJopjiom/a|geploe
‘sisAjeuy 104\ 8 BuisnoH
Joj sous |enpuayod
e eIA UOp 8q p|noo siy] ‘juswdojarsp
abe||iA |erualod Joy sjeosed Ayuep) | 'O Pue paau Ayauspl
-Buisnoy ediopjiom/sjqep.loye 1o} suondo alojdxg ‘o
saoeds 21jqnd aziji3n Yoiym
‘|284 Aylunwiwiod e a1eaud 1ey) sbuliayieb sbuniayieb Ayunwwod
abe||IA pue vdgsg pue saiiAlloe 1oddns pue ajowo.id L4 Hoddns pue vcmn_xm_
‘Buiop Apealje si abe||iA oY) se ‘sBuliayieb Jayio pue ‘sjeAnsa} ‘disnw Joy sadeds oijgqnd ejowoud 03 enuuo) ‘4
‘sweuboud sweJlbo.d pue saiy|ioe}
J2ue) ANunwwio) | pue sai|ide} |euolestdal pue syods oy uoleaudal pue syods
pue "1equa)) 28y ‘abe|In Buipuny [euoilppe aindes pue Ajnusp| | 63 uoddns pue puedxg
"1oLsIp Jooyds pedwi ybiw abej|ip
u1 saljiwey} 6unoA pue yinoA siow moy
usea ‘(a4 Anunwwod yum uswaebebus wa1sAs |jooyos
|[ooyds aiow abeinodus ‘sesse|d yum diysuoniejas Gupjiom
Bululesy s||idjs uo a1esoqe||od “6°9) Jo eouepodwi sseng
m._ "}PLISI [o0YdS [es3ua)) edg uols|jeg yum
W asosg pue abej|iA diysuonejai Bupjiom Buosys utejuiely | '3
= SABMIXSN
=




%) Jefojdwe pue “uspiroid Ayjunpoddo jenbe ue s; uonninsur siy |
= Bio-diysioupedeBoreses | /881°L/8'8LS | OZOZL “HOA MON ‘BYBIN ‘6 @INOY | |62
=
=
S
M
=
—m
=
diysisauniey
ebojeleg pue abe||iA ‘a1eridoudde se Buipuny ueb ansind | 'y Juswdolonep u_EMF_H“”W
diysiaupied ‘Buipuny jueub Joy Ajijenb
ensind £jjeoiBarensg
ebojeleg pue abe|jiA | WYBIw yoiym syuswisaaul Ayuoud Ajuep| | €
‘sweJsBoud Buipuny Buiajons
pue mau jo 1sealqe Aeis 0} saIHIud
diysisunied ebojeleg Juswdo|aAap DIWOU0Dd YUM JIOMIBN | 2V
‘slej|op |ed0| abelang) saiiunpoddo
01 sweuboud adueisisse 4D Joy3io Buipunj Juswdojarsp
pue ‘198115 UlelN AN ‘'dDg 'D9dD 'OAas3 JIWIOoUGDS ped)
'ddMT 'VOg ‘AN 240159y Buipnpul
abe||IA sweuBoud Juswdojarsp d1wouods
pue diysisupieq ebojeleg [euoiBai pue ‘e1els ‘|edopa) Moj|o4 | |V
‘sawod}no |eiuslod
pue spaau ajelisuowssp 0} Juswainseaw Buisn saniAle Juawdojeasp dlwouoda a|qedijdde Joy Buipuny jo sadA} Jayio pue juelb yseg VY
"juswdojansp d1Wwouods 4o} Buipuny apisIN0 81ndag g aAIalqO
ajelidosdde
abe||IA se saAljeI|ul jeuoilppe wawadw| | /g
"a|qiseay sl saAnenul
abe||in | I4IM apm-abe||IA 1 @8s 01 Apnis 1onpuod) | 9°'Q |ed1Bojouydel pue
*,$9U0Z pesp,, a1INd ‘|lednynd ‘21A1d Juswejdwi)
@1eulwi|d o1 abe||IA Y1 JO pus YLON
abey|iA ay3 1e Ajjeidadss ‘sjeubis |92 anoudw| | g'Q
9AEMIXON
v
N
uafkojdwa pue “uspiroid Arunpoddo jenba ue si uonniisur siy |
Bio-diysieupedeBoleses | /881°1/8'8LS | 0Z0ZL “HOA MON ‘B ‘6 8INOY | 162
vdgsg pue abe||iA ‘Buipuny aundes pue Ajusp| | '@
vdgsg pue abe||iA ‘SeAljenul ezijliolld | €°d
*sa1yl|1oe} pue swelboud Buipnpul
‘sjuswisanul |edibojouydel pue ‘|ednynd
‘21A1D usws|dwi pue Ajnuspi 01 sisulled
vddsgd pue abe||iA |  Mau pue ua4inNd YUM 3JOM 01 dnuiluod) | z'd
‘("3S MO pue JuO. JO JBUJOD UO sai|uswe |esibojouyda)
sded) Ayunwwod ul seaue pue| Jusujwoud pue ‘[einynd ‘J1AI 193s|0q
01 sjuswadueyud pue ‘suswanoiduwi 01 |ennuajod auojdx3
wnasnw ‘sspesbdn AGojouyosl
Buipnjoul sjuswisaaul [ed1bojouydal
pue ‘[ednynd ‘1A [enuaiod
vddsg pue abe||iz Apnis 03 ssedoud Buiuueld abeissns | |'q
‘Ayunwwod ayl 1noybnouyl saiiuswe [edibojouyoal pue ‘|ednynd “JIA welboid pue pjing 03 sisuned YUM oL °d
abe||IA pue | "J9MO} + S8ul| J91eM pue Sulelp JaMas +
‘s1oauIbus abe|IA ‘Md | WJo3s Joj sue|d wuawaede|day Juswse|dw| | 4D
‘sapesbdn pue sijedas ainonaiselyul
ssaJppe o1 abe||IA ay1 Joj Buipuoq
abe|IA pue aouelsisse Juswulanob 3yoes | gD
syuawanoudwi |leH abe|IA
‘ue|d spiemol pa1abpnq
pue sue|d Juswade|day
spuny abe||IA sey Apeauje yoiym
1usws|dwi pue 196png
MdQa pue abejjiA ue|d Wwawade|day peoy wswa|dw| | 7D
sBuip|inq o1iqnd Joy ue|d epeiBdn
abe||iA pue ‘uoi}epI|OSUOD ‘JUBWSSasse 91eal) | 9D
‘IleH @6eIA
n_FIb._ abe||IA apeibdn o1 Buipuny jaes pue 186png | GO
= abe||iA ‘sBuip|ing o1jgnd jo Aiojusaul mainsy | D
=
L o ed 1A AN AW NNV NN S
=T
= 9ABMIXON
=

-




uakojdwe pue uepiroisd Ayunpioddo jenbe ue si uonninsur siy |

Bio-diysieupedeboreses | £881°L/8°8LS | OZOZL SHOA MON ‘BHE ‘6 9IN0Y | 167

w
i
=
—
=
sspnppui siy] Buip|ing e uiyum Auaionpoad
121ea.6 Jo ‘Aliadoud Jo asn paseaudul se paulyep SUOIed0| }P3|3S U Sasn
S| UOI1EDI}ISUDIUI 91L1SD |2y "UOIIeDIJISUdlUI pue| jo Aususjul paseaJoul
[
vMA diysisaupied @1e1sa [ead Joy saiunioddo uo Ajunwwod Joj [enuarod Apnig
eboleleg pue abej|ip 91e159 |eal [BIDJOWWOD Y} Wouf Indul 388G | |V

"Juswdo|aAsp diWwouode palisep 9150} puk SISWNSUOD 1oeJlie jey)] sash pue| oyidads jo Juswdojensp pue sassauisng paseqg-eousiiadxe
Hoddns pue ajey|ioe} Je1aq pjnom 1eyl Al|Iqixa]} JOPISUOD pue SMe| |ed0] J8Y10 pue ‘sedueulplo asn pue| ‘Guiuoz abe|IA e1enjeas vy

‘saiunpoddo Juswdojansp d1wouods oy saiadouad pazijizn-iepun pue juedea 106ie] ¢ 9AR8IqO

sa1yAIDe Buneyjiew
"Sp@au ssauIsnq |e20| 104 Buipuny uonowoud

abe||iA pue vdgsSg | 199w 1s8q 01 sjeob Buipuny sbueyds 01 snunuo) | €9 ssaulsnq abe||IA @nuuo)

‘ajelidoidde se ‘syuswalinbau uoisuedxe pue

diysiaunied efojeleg | UOIIUSISI YUM SDUR)SISSE pue S82IN0Ssal dPINOId | Z2'g Ayunwiwos ssauisng

YHM a1ediunuiwio)

"spaau ssauisnq
puUe SUOIHPUOD DIWOUODd INOge SassaulIsng
diysisupieq eGojeleg [E20] YHM SUOISSNISIP |enuueiq 19npuo) | |'g

‘wesboud aaoeoud jew.oy e ojul spoye (3yg) uoisuedxe pue uonualal ssauisnq |edo| puedxg ‘g
‘edg uols|jeg ul Juans

diysiaupieq eGojeleg uollezilel|iwey 91e1SS |ead [enuue ue ysijgeisy | £y
‘21e1idoidde se ‘spoejuod ajeyse Auunwwos
diysiaupieq ebojeleg [ESJ YHM UOIjeWIOUI SSBUISN] pue elep aleys | Z'V oye1so [e0) oBeBUT
‘s|euoissajoud
diysiaunied 91e1S9 |BaJ [BIIUSPISS] PUE [BIDISWWOD pue
ebojeleg pue abe||IA ‘ssioumo Apadoud yum sdiysuonejas uierurely | L'

‘siodojonsp pue sia0.q 91e1sd |eal [eldawwod [euoibal pue |edo] yum sdiysuonejas Guodis pjing ‘v

‘walsAs pajdauuod pue aAdeold e punode Juswdojgasp d1wouods aziuebiQ :z aAR8lqO

IABMIXON
.

uakojdwe pue uepiroid Ayunpioddo jenbe ue s uonnisur siy |

Bio-diysisupedeboleles | /881°L/8'8LS | 0ZOZL “HOA MON ‘BB ‘6 9INOY 16T

"s19|1n0

uoledlUNWWOoD abe||IA Jaylo pue asgam sid|no

abe||IA pue vdgsg abe||IA uo sbuluado ssauisng mau adunouuy | £°g abej|IA Joy10 pue ausgam
diysisuiiey sdiysuone|a. abe||IA uo adussaud Jiey
ebojeleg pue vd4gsg US1|qeIS® O} SOSSaUISNG MauU 03 3O yoeay | z'g azpy|qnd pue sassauisng
diysisuried "s@ssaulIsnq [e20] Mau Ayauap)

ebojeseg pue y4gsg | mau Apiuspi o1 Aisibaua ssauisnq abejjip uo Ajgy | |°g
"sHO}J9 suonediunwwod abejiA ul sBuiuado sseauisnq mau ejeiqeje) ‘g

‘uolienjens uo paseq ‘uonedpiyied ubredwed
abe||iA pue vdgsdg |euolnppe 199|j24 01 ubledwed sy1 s1epdn | gV paiepdn jusws|dw|
abe||IA pue vdgsg ‘uBredwen o3 sajepdn aujwieleq | 'V

‘s}io)ye Buipueuq
abe|In pue BunaJew Joj sedinosal abe||ip ssossy | £V

uBjedwed juaind ajenjeny
"1seJ91ul 40} 8qo.d pue

abe||IA pue vdgsg uBledwed sy} 01 suoilppe |eluslod Jspisuod) | Z'V

abe||IA pue vdgsg ‘sa1yipua Bunedidiied mainey | |y
".BUI| umor-jlews,, abe|iA
pue ‘sediAles [euosiad ‘sjueinelsal ‘|le1ad se Yons sadiAas [euoissajoid aseomoys o) AGejess Buipueiq Ayunwwod |jeseno ue dojereq v

"Joyje Bunaiew /Buipueliq pijos e dojaneq :| aA13[qO

“y3jeay dlwouods [e20] aroidwi pue Awouods [euoibad sy ul 8o aAlIadwod e pjing o3
ssauped [euoiBau pue |edo] azijiin jey3 sweiboid Juswdojensp dlwouode aAndays JaAleq :Bunadiepy pue Juswdojaasq dlwouod] — 8a.y] [eoD)

Buiob | sieak | sieak | ‘sow

uondiosa
-uo G-¢ €1l zL-9 9-0 Rl a

ANI3NIL SIW3L1l NOILOV/ADILVYLS

9ABMIXSN
-

NEXT WAVE COMMUNITIES



efojdwsa pue uspiroid Ayjunpoddo jenba ue si uonniisur siy |

NEXT WAVE COMMUNITIES

Bio-diysioupedeBoleles | /881°L/8'8LS | 0ZOZL “HOA MBN ‘E)eN ‘6 8IN0Y L 162
diysiauied ‘edg uo1s||eg }Jo uoIsIA 8y} Buipue.q pue Gunaiew
ebojeieg pue abe||ip yum ubije o1 Buipueiq pue Bunedtew ayepdn | gV yuswajdwi pue ubisaq
(s®21na8s
vdgsg punj-ul Aylunwwod pue syuelb *6°9) Buipueiq
pue ‘diysiauried pue BunayJew Joj pazijiin sad4nosal abe||ip
mmopm‘_mm ~wmm,___> Bunsixe uspeo.q o} mw_tcstoan_o \C_Emb_ 'V
vddsd
pue ‘diysiauried ‘Buipue.q pue Bunaesew
ebojeleg ‘abe||in 1Ua.1INd JO sassawjeam pue syibuaiis slenjeay | €y Bunexew EM.“‘__”“M“_W“M
vddsd ) )
pue ‘diysisunied | ‘suonedo| ssad pue aannadwod yum pasedwod
ebojeieg ‘abe||In se Buipueiq pue BuedJew usLINd JBpISuo) | Z'V
vddasd
pue ‘diysisuried
ebojeleg ‘abe||In ‘sadi1oeld pue s}9sse JUBLIND SSassY | |V

-abejjIA ay3 sejowo.d jeyy ausgem e Bujpnpul ‘Buibessaw [essusb sianod jeyy A6ajess
Bunedjew pue Buipueiq Aunwwod |[eiaA0 pajeulpiood mau e Juawsa|dwi pue dojaasp 03 siauped [euoibai pue [eD0] YUm a1e10qe||0D) Y

‘sadualpne 186.e) JousiA pue ‘soakojdws ‘sassauisng Buowe edg uois|jeg Jo ssaualeme asiey p dAIR8IqO

ladojanep Buipjing

[euolnppe [enuajod edlj@buy Jaw.io} ssaippy
pue ‘syue}nsuod
‘diyssaupied ebojeleg
“J7oumo Aypadouy ‘Aadoud eoj@buy oy Joj ueid e asineq | t°g

‘Ayiadoud s, 119301y yum Joadsu| Buip|ing isisse
10he|p 01 pajulodde aq pjnoys aa1wiwo?) |esohke | €9

9ABMIXON
w'{

uakojdwe pue “uspinoid Ayunpoddo jenbe ue si uonninsus siy

Bio-diysseupedeboleses | /881°L/8'8LS | 0Z0ZL HOA MON ‘eHe ‘6 8INOY | 162

291WWOD) (P24ndas pue uj Paduay O Paysijowap
|edokeln ‘D3 196 "*69) Aadoud s, 119521y yum suop aq ued
‘1010adsu| Buip|ing | 1eym olul 00| 03 spaau Joadsu| Buipjing a3yl | z'9

Auedoud
s,119)21Y Jowlio} ssaIppy

"abe|lIA ay1 ulyum

aseq xe} aseauoul djay ||Im siy] "abejjiA oy

Aq a|qeuissp paispisuod sydeduod jJuswdojansp
a1eJ1sn||1 1ey3 sue|d [ans|-ybily dojensp

abe||IAn 01 sjeuolssajoid Buiuueld uequn abebuy | |'g

says 196.e) Joj sewayds
Bujuue|d ueqin aseds.y

‘sealy uladuo)) |eeadg oeldoidde pue

seipadoud paziinnispun Joj seiiunyioddo Juswdojansp [erpuspisaiuou ajowoud pjnom jeyy solreusds Juswdojaasp |enydesuod Ajusp| ‘g

abe||iA | s|geoiidde [jis st Uy @85 01 uie|d pooj} sulwexy | 9y

‘saiiadoud 1oijsusp ssauppe
1ey} suole|nGal asn pue| JO JUSWSDI0JUS
pJieog abe||iA aAIssalb6e aiow 91ea.d 0} SME| |ed0| pUBWY | GV

(we1sAs aul}/24N1oNJ1S JUSWSDIOLUD
"*6-9) sebueyd epod pue Bujuoz pspasu

JoAen 01Ul 00| 01 991IWWOY) Ueld Jaise wioddy | 'y
‘sajjunyioddo paiynuspl
diysisaupied Y}M JUD1sISuod si 1ey) Juswdojanap Ajisuajul
eboleleg pue abe||iA 01 yj@9s ey} spefoid uoj poddns apinosd | £y

“UOI1ED1JISUSIUI B1e1SD |eal 1o}
sajjunuoddo ssasse 03 Joyadsu| Buip|ing pue
abe||IA | spJeog Bujuoz pue ‘Bujuue|d ‘UMO] YUM JION | 2V

‘ooeds BuIAl| [ellUspIsal pue

[e1dJawwod Yo jo Aujiqe|ieae ay3 Buiseaoul
‘sajadoud asn-pexiw ojul padojansp aq pjnod
1eY1 12LISIP 8Y1 UlYylIM S10| JuedeA Buikpuspl

NEXT WAVE COMMUNITIES

IABMIXON
-




uakojdwe pue Jsepiroid Ajunpoddo jenbs ue si uonniisul siy |

wn
L
= Bio-diysisupedeBoleses | /881°L/8'8LS | 0ZOZL “HOA MON ‘ElB ‘6 9INOY | 162
=
=
S
Ly
=
=
—
&
=
s11gnd ay3 pue ‘sispes|
‘uoloe JuswdojaAap dIWOoUOoIs 0} Ajunwwod ‘sispjoysdjels
abe||IA pue suoledijdwi JapISUOd pue SUoIIPUOD ssauisnq [e20| 01 sBuipuly
diysiaunied ebojeleg ssasse 1ey} sbuipuly Aaains 1odau pue mainey | z'g AsAins ajedlUNWWO)
‘(Buipuads/aouepuayie
JUSA® ‘UOI1DBJSI1eS JOWOISND ‘9IUBPIJUOD Bulaqgjom Ajunwwod
abe||IA pue ssaulsnq ‘*6°9) 510108} DILIOUODD pue ssauisng 3DeJ} 01 SUOHS 1PNPUO)
diysiaupied ebojeleg [e20] Buluieduod sAaAins 1onpuod pue atedsaid | |'g
*ajl| Jo Aujenb pue ‘Juswdojansp d1WoU0I3 ‘sadinIas abejiA Jo sadse uo indui yaes 1eyy sAanins Ayunwwod Jaasiuiwpe pue dojgasqg °g
"Jeak e @duo
sau||2ap Jo suieb ssuew.opiad Ajusapl o1 spusiy
sol W Jo
diysisupieq eGojeleg elep MalA8J pue sdlisiiels Alewwns Juswndoq | 'V
Bupjoeas Buiobuo ysijqeis
‘siseq BuloBuo ue uo saiew uswdojprsp
diysiaunied ebojeleg dlwouods azAjeue pue 199||0d AjjednrewaisAs | €y
"SUOI}IPUOD JUBIND Ysi|gelsd
diysisuieq eGojeieg 0} B1ep JIWOUODd 9ZlJewwns pue 199||0) | Z'V soL3eW
‘(sles Juswysi|qelss juswdojaasp dlwouode
‘sBujuado ssauisnq ‘sjaas| Juawhojdwsa “6-9) s|qeynuenb Ausp
elep a|ge|ieAe A|ipeaJ uo paseq sJLIIdW SS8IINS
diysiaunied ebojeleg Juswdo|ansp d1wouods Jo abues e ysijqeisy | |V
*SOIHANDE JusWdo|oASp JIWOUOID || JOf S824N0Sd
abeuew pue sawo23no yoeu} 03 weiboud Juswainseaw ssuewsopad Juawdojenep d1wouoda asnoy-ui ue jJuswajdwi pue dojersq v
*sa1}IAI30e JUsWdOo|aASp DIWOUODD || SSOJde Juswalnseaw aouewlopad aziseydwy :g aaialqO
%
A
Jakojdwe pue “iepinoid Ayiunpoddo jenbe ue s) uonnisul siy |
Bio-diysioupiedeBoleres | /881°L/8'8LS | 0Z0ZL “HOA MON ‘Bl ‘6 31N0Y L16Z
*219 's19119|SMau ‘sainso|dsip d1jqnd ‘sp.iodal A|ed1uoapeje
abe||iA | 211gnd a1ep-03-dn yum ausgem s,abe|IA o1epdn | LA sjuepisal yum abebu]
"spuapisal YUm A|[ed1ucJiidsje 83ed1unwwod o} saljjiqe [es1uyds} |[edano s,abejjiA 91epdn g
vd4sd
pue ‘diysiauneyd
ebojeseg ‘abe||Ip ue|d jusjuod e ysiiqeis3 | D
vdgsg pue abe|In sjunodde eipaw [e1dos aroidw] | €D
vdasg KB6ajesys elpaw |e1oos
pue ‘diysisunied e Juswsa|dwi pue ueld
ebojeleg ‘abe||IA SSI}IAIIOR BIPBW |BIDOS JUSIIND SSOSSY | Z°D
vd4sd
pue ‘diysiaunied
ebojeseg ‘abe||Ip saA108[qo eipaw [epos Ayiusp| | LD
"saIlAIOE JuswdojeAsp dlwouods Joy seijod palejal pue ueld ejpaw [eidos |ew.o} e dojeaag D
a2Jawwo?) | ‘sdn-pels ssauisng isisse jey3 suoijeziuebio yum
jo siesquiey) ‘vgs edg uois|jeg ui ssauisnq op 01 saiyunyoddo
‘JYODS ‘diysisunied | Bunowoud sapnpul siy] “sjerslew [euorrowoud weiBoud Bunsyew
ebojeseg ‘abe||In pue Bbunatew abe|iA ol sbuipuly e1eabalu| | z'g s, a6e(|IA UO AJUNWWOD
928wy SSOUISNQ YHM 93eUIpPIO0))
jo siaquieyd 'vgds ‘saiyiunyoddo
‘JYODS ‘diysisunied |  pue syibusuls 21WIOUODS [BDO] INOGE SISSAUISN]
ebojeseg ‘abe||Ip [e20] yum suolissnosip Jeinbas 1onpuod) | |'g
‘uoibay [eude) sy1 pue Auno) ebojeues ul uoiyisod aaiadwon s,edg uoisjjeg a1owoud pue sulyep Je119q O3 s1ep|oysdels YUM MIOA ‘g
2
=
= abe|IA ‘o1eridoudde se usws|dw| | 9y
=
=T
2 SAEMIXON
& %
= [N




uafojdwe pue “sepinoid Ayunpioddo jenbs ue s; uonniisur siy

Bio-diysieupedeboreses | £881°L/8'8LS | 0ZOZL “HOA MON ‘BIBIN ‘6 2INOY | 167

NEXT WAVE COMMUNITIES

vd4gS9g pue
diysiaupied ebojeleg

"XIw ssauisnq ay3 Ayisianlp djay pjnod yaiym

abe|[IA 8yt ulyum suonesado dniiels-yosl aiey|oey
os|e p|nod 1| ‘sadeds ad14jo Jabue| ojul a1enpelt
Kjlenuana pue abe||IA 8Y1 UlyHMm sassauisng

Hels sinsuaidaiius usym saipunyioddo dn-peys
ssauisng a3ell|ide} P|NOD SIY| "SPasu ssauisng 1dwun
abneb 01 Aunwwod ssaulsng |[ews YHM 199\

14

sani|ioey

pue saojales poddns
ssaulsnq Joj puewsp
[eD0] JO JUBWISSASSE
ue ajey|ey

"ssauisnq |[ews Ho

ddns 1ey) seni|Ioe} pue sedIAISS 8240POM Diseq JO HIOMIBU DAIDBYS Ue ysijqelse

01 siaulied YUM IOAA ‘g

‘aoeds Buiyiomod
poddns o} [eualod s edg uois|jeg aienjeas

edg uojs|jeg ui adeds
Bupjiomod poddns o1
[ennuelod ayy ssassy

diysiaunied ebojeleg 01 swuy ddeds BupIomod pue siayoiq Yyum el | Z'Vv

sjuaby a1eisy sessaulisnq
[e9Yy |eldJawwo)) pue "swily 9oeds Bupomod Jo suswaiinbai aoeds BupjJomod
diysiaunied ebojeleg 21e1Sd a4 pUE S|9POW SSsauisng 8y} Yoieasay | |y | Buibiews arebisaauyl

"suoljepuswiwodal
juswa|dwi 03 s18Y10 YyUM ajeloqe||od pue sadeds Bupjiomod uo Apnis Ayjiqises} aaisusyaidwod e 1pnpuod 03 sisuped yum abebug -y

*Ajlunwwod ey oyl sioyalidoud pue sasseuisng |jews o1elodiodul 1ey) saljiuswe adejdyiom edueyug :z aaalqO

‘sadioeud |leyau orowoud
pue ‘uoisuedxa ssauisnqg ajowoud o3 Buipuny

diysiaurieq ebojeleg 01 ssadoe ‘BuiweiBboud Buiuue|d ssauisnqg ajowold | €°g
sjusby o1e1s3
[eay |eldiswwo)) pue ‘s1obeuew Aadoud pue ‘sisumo
diysisurieq ebojeleg ‘sjueydIaW UM SspuaJ) SSndsIp 0} swnioy pul4 | Z'qg
‘Ayunwwod ssauisng s,edg uois|jeg Builoayje
diysiaupied ebojeleg spuaJ} saquasep ey odau jenuue ue Joyiny | |°'g

edg uoisjjeg Buipaye
spua.} jo sisAjeue
pue ejep ajeulwassiq

‘siabeuew Aedoud
pue ‘si;aumo Apadoud ‘sassauisnq Buioayje spuaJl Jualind uo swelboid uoiesnpa pue UOEDIUNWIWOD YsI|qelse O} Sidulled YHM MO\ g

NEXT WAVE COMMUNITIES

F -~

S3|

LINNL
IABAM XX
-

)
~

uakojdwe pue uspiroid Ayiunpoddo jenbe ue si uonniasur siy |

Bio-diyssoupedeboleles | /881°L/8'8LS | 0ZOZL “HOA MON B} ‘6 2IN0Y | |67

sjusby o31e1s3

|eay |elJawwo) pue “JUDAD
diysisupieq eboleleg 21e31s9 |ead |enuue ue ul a1edpdined Jo ysijqelsy | 9y
sjuaby a1eisy s|euoissajoid aje1so
|eay |eIPJaWWOD) pue ‘ejep 1odJew ajelsa [eal edg [ead |1e13] |ed0] YUM
diysisupied eboleleg uols|jeg azLlewwns pue ‘axepljeA ‘sjidwod dlos | Gy | sdiysuonejas uadeag
195 ew
edg uois|jeg ays ul esiiadxs yum sjeuoissajoud
diysiaupied eboleleg 91e159 |eal |eldJaWWOd YHM sdiysuolie|as uieluie|y | vy
sjuaby ‘saAlpadsiad 193iew
91e153 [B9Y |eIDJaWWo)) [le12J aziiewwns pue ‘ajepijen ‘ajidwod ‘1d1j0S | €Y [le181 UMOIUMOP O}
sjyuaby ajeisy sayoeoidde Buirjors
|eay |enJawwor) pue ‘saAlpadsiad [euoneu pue ‘jeuoiBal ‘|e20| yum pue spuaJ} Annsnpuj
diysiaunied eboleses | asoyl Buipnppul spadxe Aisnpul [1e184 Yum SJIomidN | 2V 1184 jo abpajmoud
sjyuaby *sa9169341S UMOIUMOP JapISUod pue Bunjiom urejuiepy
91e153 [E9Y |eIDJaWWo) ‘abpajmou| 193Jew pjing ‘spuaJl 193Jew JOUUOA | |V

"JUSWUOJIAUS Ssauisnq
abe||IA uo spedwi [edo| pueisiapun 03 suadxa asn pue spuaJl JSWNSUOD pue [le1ad [euoibal pue [euoiieu uo uonewJojul jayieb Auenbay ‘v

Buiob
ICO

sieak

S-€

sieak
€l

‘sow
clL9

ANIT3INIL

‘syueydiaw Buowe abpsejmoud| ssauisng pue 18Jew p|ing pue spuaJl JSWNsSUod pue |ie1ad ypeJl A9y ;| aanalqo

‘sow

9-0

avaiai

uonduosaq

SW3LI NOILOV/AD3ILVYLS

SABMIXON
-

-abe||IA ay3 inoybnouyy moib
pue Jadsoud sioreidoud pue sessauisng |jews djay o1 s@dinosal s|gen|eA Jayo pue suoilipuod aAldoddns Jaiso :sassauisng ||ews — Jno |eoD




uekojdwe pue “iepiroid Ayunpoddo jenbe ue si uonniasu siy |

Bio-diysieupedeBoreles | £881°L/8°8LS | 0ZOZL HOA MON ‘BI[B|N ‘6 8INOY | 6T

"SUOI1BDIUNWIWOD JSY10 JO/puUe S1Sgam
abe||iA ay1 ybnouyy ‘sedinles ssaulsng-01-ssauisnq

uolew.Ioul
a|genjeA ajeulwassiqg

NEXT WAVE COMMUNITIES

abe||IA pue vdgsg Bululeouod uoewIoul 81NquUISIP pue 81eald) | Z'd
S9DIAIBS SsauIsnq
vdgsg pue -0)-ssauisnq d1enjeAd
diysisuped ebojeseg "S9DIAISS 9|qe|leAe @jenjeAs pue Ajusp| | |°Q pue yoieasay

‘sso1|ddns [e20] yum sieAnq |e20] 108UU0D JeY)

S91J0198JIp 3uljuo se yons ‘Buidinos pue uollelode|jod Jo} swioje|d (gzg) sseuisng-ol-ssauisnq |euolbau ul e1edidiued o) suondo aso|dx3 *Q

sedJnosaJ pue
sdnoub |euoibai pue

vddsg pue ‘sassaulsnq |edo| 03 saiyunioddo jeuoibau |ed0| 0} sassaulsnq
diysisuied ebojeleg pue |edo] |ediyauaq Ajjennuslod a1ediunwwio) | £ [e20] I8UU0)
Aunwwod

‘swesBoud pue sdnoub ssad Buinjors pue juswdojansp

diysisunieq eboleieg | mau jo 1seaiqe Aeis 03 Sa11IUS JBULIE] YHUM YIOMIBN | 2D Jlwouodd
‘sweuboud |euoibaa pue |ed0|

diysiaupied eboleleg juswdojaaap dlwouods [euoifal pue [ed0] MOjjo4 | |'D | 8yl UM 81euipioo)d)

‘sessaulsnq pelebiel Buipieba. sejqelpunos pue sdnoub Jsed ysijgeise o1 sisulned YuUm aieloge|od D

vddsg pue “JuUswIssasse pue
diysisurieq ebojeleg | youeasas wody sBulpul) 81EdIUNWWOD pue szuewwng | €°g
vddsg pue ‘SpP@au ssauisnq |[ews |ed0|
diysisuieq ebojeseg | Buipiebas indul 1D1j0S 03 JUSAS SsauIsng |jews e 1soH | Z'g
vdgasg pue ‘sp@au ssauisnq
diysiauped eboleleg [E20] 19WUN BUIW.IS}BP 0} sassaulsng [jews AoAing | |'g

JuUsWIssasse
pue ysJeasal 19Npuod)

"sjuawysi|qelsa

pue ‘sdiysioysudoud ‘sesssuisng [jews Jo AeAins Juswssasse s

po3u e onpuo) ‘g

diysisuyied ebojeseg

‘sweuboud Ayond
jusws|dwi 01 anunuod o} sleridosdde pue Aiessadsu
se siaulled 0} aduelsisse pue poddns apinoid

4

saiyunpoddo
juswdojanap

NEXT WAVE COMMUNITIES

9ABMIX3N
-

uekojdwe pue “iepinoid Ayjunpoddo jenbe ue s) uonniisui siy |

Bio-diysioupiedeBoleres | /881°L/8'8LS | 0Z0ZL “HOA MON "B}l ‘6 31N0Y L16Z

‘sweJsBboid Juswdojansp d1wouoda Ayuonud

Jluouod®

diysiaupied eGojeleg yswsa|dwi Jo/pue uielsns 03 sisuned abeinoduy | 'y Buisiwoud ajowouy
‘edg uois|jeg
abe||IA pue Hjouaq 1ey) saAnellul JuswdojeAsp d1Wwouodd
diysiaupied ebojeleg |enualod pue Bunsixe azijioud pue Ajiusp| | €Y sisuped
‘siauried oiBeres yuswdojersp
>_._m_3u_tmo_ ‘Ajunwwiod pcwEo_o_m>o_o dlwouodd JlWlouo38 yum
diysiauyied ebojeieg [e20] 8yl Ylm sespl pue uoljewlojul abueydxy | z'y sdiysuone|as uades(
'S8I11uUd
diysiaunied eGojeleg Jaupied yum sdiysuonejas wisl-6uo| ainunyN | 'Y

*saDIAIaS 9|qe|ieAe ajowoud
AjeAnoe 1ey: Apunwwod ay; ul swesboud |euoibal 1soy pue sedinosas asueyus o0} sisuned jJuswdojaAsp 2IWOU0DS [BD0] YUM IOA 'V

‘sdiysiolanidoud ajos pue sassauisng |jews Builebael sedinosal apinoid o} Jsulled ¢ aA1s[qO

gny @24nosai
ssauisnq ||ews

vdgasg pue "1104J9 qnYy 921N0saJ e SALIP 01
diysiaunied ebojeseg | sayus dnoub diysispes| syy 1oddns pue sbeinoouy | z'D

(Vdgsg "6'8) Axunwwod ssauisnq

vdgsg pue ‘abe||in [e20] ay3 wouy dnoub Adedonpe pue diysiepes)
‘diysiauried ebojeleg 2400 e ‘a1edoudde se ‘yioddns pue Aypusp) | LD

e ysijqeise o0} Bupjass
sdnoub ssauisnq
[ea0] poddng

‘sassauisnq ||ews Joy Ajjeolynads paubisep swelboid pue sjoo1 yum gny asunosau [esisAyd

e poddns pue Ajpusp| D

vdgsg pue ‘abe||iA

uoipeljje

‘diysisuiied ebojeleg ‘uoloesiie ssauisng poddng | ¢°g sssuisnq LpIMm SISy
saili|Io.} pue sedIAIeS

'S31}|IoB) pUE S9DIAISS uoddns ssauisnq

SS9UISNQ M3U 10} sjuswalinbai pue jernusiod Mau 1oy enuaiod

diysisunieq eGojeleg 193[Jew abneb o1 Auunwiwod abesadolq yum 189\ | Z'g 3oxpew ajebiisaau)

aABMIXSN
B




VILLAGE OF BALLSTON SPA —
ZONING MAP

Ballston

Legend
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